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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui kegiatan periklanan banquet di 

House Sangkuriang Bandung serta menganalisis tolak ukur dan optimalisasi 

kegiatan periklanan yang mengacu pada konsep manajemen periklanan yaitu 5M’s 

of Advertising yang terdiri dari mission, money, message, media dan 

measurement. Penelitian ini menggunakan pendekatan kualitatif dan metode 

analisis deskriptif dengan mengumpulkan keterangan narasumber serta observasi. 

Berdasarkan hasil penelitian, penulis mendapatkan hasil bahwa House 

Sangkuriang Bandung menjalankan kegiatan periklanan sebagai salah satu strategi 

untuk memasarkan produk dan jasanya termasuk banquet. Namun setelah 

dianalisa, realita dalam pelaksanaan kegiatan periklanan serta tolak ukurnya 

ternyata belum optimal sesuai dengan indikator yang digunakan. Maka diperlukan 

perbaikan dan optimalisasi dalam kegiatan periklanannya sehingga mendapatkan 

hasil yang lebih terukur dan efektif. 

 

Kata kunci: Optimalisasi, Periklanan, Banquet. 
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ABSTRACT 

 

This research aims to determine the activities of banquet advertising at 

House Sangkuriang Bandung, to analyze the measurement and optimization of 

advertising activities in accordance with advertising management which is the 

5M‘s of advertising concept consisting of mission, money, message, media and 

measurement. This research uses a qualitative approach and descriptive analysis 

method by collecting information from informants and observations. Based on 

result of the research, the authors found that House Sangkuriang Bandung does 

run advertising activities as a strategy to promote its products and services, 

including banquet. However, after analyzing, the reality in the implementation of 

advertising activities and their measurement are not optimal in accordance with 

the indicators used, therefore it is necessary to improve and optimize advertising 

activities so that hotel would get more measurable and effective results. 

 

Keywords: Optimization, Advertising, Banquet. 
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