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ABSTRAK

Penelitian dengan judul “Pengaruh Citra Desitnasi dan Kepuasan Wisatawan
terhadap Loyalitas Wisatwan di Kabupaten Garut” bertujuan untuk mengidentifikasi
pengaruh citra destinasi dan kepuasan wisatawan terhadap loyalitas wisatawan di
Kabupaten Garut. Metode dalam penelitian ini ialah metode kuantitatif dengan
pendekatan causal explanation, menggunakan teknik analisis regresi berganda dengan
tujuan untuk mengetahui variabel yang paling berpengaruh terhadap loyalitas
wisatawan. Teknik pengumpulan data yang digunakan ialah penyebaran kuesioner,
yaitu sebanyak 100 kuesioner disebarkan kepada wisatawan yang pernah berwisata ke
Kabupaten Garut. Hasil penelitian menunjukan bahwa citra destinasi berpengaruh
sebesar 66,3% terhadap kepuasan wisatawan di Kabupaten Garut, namun secara parsial
hanya variabel cognitive image yang berpengaruh sebesar 56,7% dan canative image
saja yang berpengaruh sebesar 67,3%, sedangkan afective image tidak berpengaruh
terhadap kepuasan wisatawan di Kabupaten Garut. Secara parsial cognitive image
berpengaruh sebesar 67,3%, affective image 63,5%, dan conative image 57,5%
terhadap loyalitas wisatawan di Kabupaten Garut, sedangkan kepuasan wisatawan
tidak berpengaruh, namun secara simultan citra destinasi dan kepuasan wisatawan
berpengaruh sebesar 75,6% terhadap loyalitas wisatawan di Kabupaten Garut di
Kabupaten Garut.

Kata kunci: citra destinasi, kepuasan wisatawan, loyalitas wisatawan.



ABSTRACT

The title of this research is "The Influence of Destination Image and Tourist
Satisfaction on Tourist Loyalty in Garut Regency". This study aims to identify the
influence of destination image and tourist satisfaction on tourist loyalty. This study
uses quantitative method with causal explanations approach, and uses regression
analysis techniques to find out which variable that influence the most on tourist loyalty.
The data collection technique used distribution of questionnaires as many as 100
questionnaires distributed to tourists who have traveled to Garut Regency. The results
showed that simultaneously destination image has influence tourist satisfaction in
Garut Regency as much as 66,3%, but only cognitive image (56,7%) and affective
image (67,3%) have influence the tourist satisfaction, while the affective image has not
influence tourist satisfaction in Garut Regency. Partially cognitive image has influence
of 67,3%, affective image has 63,5%, and conative image has influence of 57,5% on
tourist loyalty in Garut Regency, while tourist satisfaction has not influence, but
simultaneously destination images and tourist satisfaction have influence 75,6% on
tourist loyalty in Garut Regency.

Keyword: destination image, tourist satisfaction, tourist loyalty.
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