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ABSTRAK

Penelitian ini dilakukan dalam rangka untuk mengetahui persepsi terhadap
motivasi dan kunjungan kembali wisatawan ke Bali pada masa pandemic covid-1.
Penelitian ini memiliki 3 variabel penelitian yaitu Persepsi (X1), Motivasi (Y1) dan
Kunjungan kembali (Y2). Penelitian ini menggunakan metode penelitian kuantitatif.
Untuk pengambilan sample menggunakan Nonprobability sampling dan menggunakan
metode sampling incidental, dengan jumlah responden sebanyak 300 wisatawan.
Teknis analisis yang digunakan berupa analisis deskriftif dan menggunakan analisis
Structural Equation Modeling (SEM) yang berbasis varians yaitu Partial Least Square
(PLS). Hasil menunjukan bahwa wisatawan memiliki persepi, motivasi dan kunjungan
kembali tentang berkunjung ke Bali pada masa pandemic covid-19. Selain hasil
boostrap untuk uji hipotesis juga menyimpulkan itu terdapat pengaruh signifikan antara
variable baik secara parsial dan simultan.

Kata Kunci — Persepsi, Motivasi, Kunjungan kembali



ABSTRACT

The purpose of this research was to find out tourists perception about their
motivation and return to Bali during the covid-1 pandemic. Perception (X1),
Motivation (Y1), and Revisit Intention (Y1) are the three research variables in this
reseacrh. This study employs quantitative research techniques. With a total of 300
tourists as respondents, non-probability sampling and incidental sampling methods
were used for sampling. The technical methodology utilized was descriptive analysis
and the use of Structural Equation Modeling analysis based on variance, especially
Partial Least Squares . The findings reveal that tourists' opinions, motivations, and
return visits to Bali during the COVID-19 outbreak are all positive. There is a
substantial effect between the variables, either partially or simultaneously, in addition
to the boostrap results for hypothesis testing.

Key word : Perception, Motivation, Revisit Intention
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