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EXECUTIVE SUMMARY 

 

Nama Bisnis   : The Ethnic Hotel Bandung  

Lokasi Bisnis   : Jl. Lombok No. 19, Bandung, Jawa Barat. 

 

 

 

 

 

 

Contact Person  : ethnichotelbandung@gmail.com  

 

 

 

 

 

 

Logo    :  
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