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ABSTRAK

Selasar Sunaryo Art Space merupakan daya tarik wisata edukasi yang bertujuan
untuk mengembangkan seni rupa di Indonesia lewat pameran dan kegiatan mereka
di galeri seni. Tujuan penelitian ini untuk mengetahui bagaimana experiential
quality, tourist advocacy, dan untuk mengetahui bagaimana pengaruh experiential
quality di Selasar Sunaryo Art Space. Metode yang digunakan dalam penelitian ini
menggunakan metode kuantitatif dengan sampel nonprobability sebanyak 267
responden dengan teknik sampling aksidental (convenience). Teknik analisis data
yang digunakan pada penelitian ini yaitu analisis deskriptif dan regresi berganda.
Hasil penelitian ini menunjukkan bahwa experiential quality di SSAS sudah baik,
dan responden dalam penelitian ini memiliki perilaku advokasi yang tinggi untuk
SSAS. Berdasarkan uji pengaruh, diketahui bahwa secara keseluruhan dan parsial
experiential quality yang terdiri dari sub-variabel interaction quality, physical
environment quality, outcome quality, dan access quality berpengaruh secara
signifikan terhadap tourist advocacy behavior. Sub-variabel interaction quality,
physical environment quality, dan access quality masuk ke dalam kategori Sangat
Baik dan variable outcome quality masuk ke dalam kategori Baik. Maka dari itu,
SSAS harus selalu meningkatkan dan mempertahankan experiential quality yang
mana hal tersebut dapat menjadi strategi pemasaran untuk meningkatkan tourist
advocacy behavior.

Kata kunci: interaction quality, experiential quality, tourist advocacy behavior



ABSTRACT

Selasar Sunaryo Art Space is an educational tourist attraction that aims to develop
fine arts in Indonesia through its exhibitions and activities in art galleries. This study
aims to find out how experiential quality in SSAS, tourist advocacy behavior in
SSAS, and how the experiential quality influences tourist advocacy behavior in
SSAS. This study uses quantitative methods with a non-probability sample with
267 respondents with accidental (convenience) sampling techniques. The technique
used in this research is descriptive analysis and multivariate regression analysis.
The result of this study indicates that experiential quality in SSAS is excellent, and
respondents in this study have high advocacy behavior for SSAS. Based on
influence test, it is known that experiential quality consists of interaction quality,
physical environment quality, outcome quality, and access quality simultaneously
influence tourist advocacy behavior. Interaction quality, physical environment
quality, and access quality are in the Very Good category and outcome quality is in
a Good category. Therefore, SSAS must continuously improve and maintain the
quality of the experience, which can be a marketing strategy to enhance tourist
advocacy behavior.

Key words: interaction quality, experiential quality, tourist advocacy behavior
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