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ABSTRAK 

 

Galeri Nasional Indonesia ialah salah satu destinasi wisata museum di DKI Jakarta 

yang menyajikan karya seni seniman Indonesia maupun internasional dengan aliran 

modern kotemporer. Dalam menampilkan karya seninya, Galeri Nasional Indonesia 

menggunakan Interpretasi Non-Personal untuk membantu menafsirkan makna karya 

seni. Jumlah kunjungan wisatawan Galeri Nasional Indonesia meningkat setiap 

tahunnya, namun terdapat beberapa keluhan seperti kemudahan membaca informasi 

yang menarik serta kemenarikan desain pada panel dapat mempengaruhi kepuasan 

wisatawan. Dengan menggunakan dimensi Panel, Label, Audio, Signage, Multimedia 

(DVD/Audio, Computer, Touchscreen, 3D) dan Importance-Performance Analysis 

(IPA) serta Customer Satisfaction Index (CSI), penelitian kuantitatif ini mendapatkan 

150 responden dengan membagikan kuesioner kepada wisatawan yang pernah 

berkunjung ke Galeri Nasional Indonesia. Dari 13 atribut yang dianalisis, wisatawan 

sudah merasa puas. Namun, terdapat beberapa prioritas tertinggi pada atribut untuk 

ditingkatkan dalam hal peningkatan kepuasan pengunjung: penggunaan bahasa yang 

sederhana, daya tarik informasi dan desain yang ditampilkan melalui panel, dan 

penggunaan multimedia. 

Kata Kunci: Interpretasi Non-Personal, Kepuasan Wisatawan, Galeri Nasional 

Indonesia 
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ABSTRACT 

 

The National Gallery of Indonesia is a tourist museum in DKI Jakarta that exhibits 

modern and contemporary works of art by Indonesian and international artists. In 

displaying their artwork, the National Gallery of Indonesia uses Non-Personal 

Interpretation to help understand the meaning of the artwork. The number of tourist 

visits to the National Gallery of Indonesia increases every year, but there are some 

complaints, such as difficulty reading interesting information and the attractiveness of 

the design on the panel, which can affect tourist satisfaction. By using the dimensions 

of Panel, Label, Audio, Signage, Multimedia (DVD/Audio, Computer, Touchscreen, 

3D), and Importance-Performance Analysis (IPA), as well as the Customer 

Satisfaction Index (CSI), this quantitative study obtained 150 respondents by 

distributing questionnaires to tourists who had been to the National Gallery of 

Indonesia. Of the 13 attributes analyzed, tourists are satisfied. However, there are 

some of the highest priority attributes to improve in terms of increasing visitor 

satisfaction: use of simple language; attractiveness of information and designs 

displayed through panels; and use of multimedia. 

Keyword: Non-Personal Interpretation, Tourist Satisfaction, Galeri Nasional 

Indonesia
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