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ABSTRAK

Adventure tourism telah berkembang menjadi tren aktivitas wisata yang dibuktikan
dengan survei Adventure Outlook 2022, bahwa sebanyak 99% responden berminat
untuk melakukan kegiatan petualangan (Indonesia Trip News, 2021). Wisatawan
yang melakukan kegiatan adventure tourism di lingkungan alam dengan kondisi
tertentu dapat memicu keterikatan (attachment) pada tempat tersebut. Untuk
memahami seberapa penting arti sebuah tempat bagi wisatawan adventure tourism
dalam mencapai pengalaman tertentu dapat diketahui melalui place attachment.
Place attachment merupakan ikatan emosional yang terbentuk antara manusia
dengan lingkungan fisik di suatu tempat tertentu (Manzo & Devine-Wright, 2014).
Sehingga penelitian ini dilakukan untuk mengetahui pemahaman tentang perilaku
wisatawan yang melakukan kegiatan adventure tourism khususnya trekking dan
hiking di Desa Karang Tengah dan Desa Jayagiri berdasarkan place attachment.
Penelitian ini menggunakan pendekatan kuantitatif dengan metode korelasional
serta teknik analisis korelasi bivariat pearson dan regresi linier berganda.
Pengumpulan data dilakukan dengan cara penyebaran kuesioner kepada 200
responden di Desa Karang Tengah dan Desa Jayagiri. Berdasarkan hasil penelitian
ini diketahui bahwa terdapat hubungan antara place attachment dengan adventure
tourism experience yang ditunjukkan pada hubungan antara dimensi affective
attachment dengan wellness dengan nilai korelasi sebesar 0,687 (Desa Karang
Tengah) dan dimensi affective attachment dengan transformation sebesar 0,666
(Desa Jayagiri). Sedangkan komponen adventure tourism experience yang paling
dipengaruhi oleh  place attachment yaitu, transformation (54,5%), impact
(50,05%), dan wellness (46,3%). Penelitian yang dilakukan di dua lokasi berbeda
yaitu Desa Karang Tengah dan Desa Jayagiri menggambarkan hubungan dan
pengaruh yang relatif tidak jauh berbeda.

Kata Kunci: Place Attachment, Adventure Tourism Experience, Desa Karang

Tengah, dan Desa Jayagiri.



ABSTRACT

Adventure tourism has developed into a trend as evidenced by the Adventure
Outlook 2022 survey, that 99% of respondents are interested in adventure activities
(Indonesia Trip News, 2021). Tourists who takes adventure tourism activities in the
natural environment with certain conditions can trigger attachment to that place.
To understand how important a place is for adventure tourism tourists in achieving
certain experiences, can be known through place attachments. Place attachment is
an emotional bond that is formed between humans and the physical environment in
a certain place (Manzo & Devine-Wright, 2014). This research was conducted to
determine the understanding of the behavior of tourists who takes adventure
tourism activities (trekking and hiking) in Desa Karang Tengah and Desa Jayagiri
based on place attachment. This study uses a quantitative approach with
correlational methods and Pearson bivariate correlation and multiple linear
regression in analysis techniques. Data was collected by distributing
questionnaires to 200 respondents in Desa Karang Tengah and Desa Jayagiri.
Based on the results of this study, it is known that there is a relationship between
place attachment and adventure tourism experience which is shown in the
relationship between the dimensions of affective attachment and wellness with a
correlation value of 0.687 (Desa Karang Tengah) and the dimension of affective
attachment with transformation of 0.666 (Desa Jayagiri). Meanwhile, the
components of adventure tourism experience that are most influenced by place
attachment are transformation (54.5%), impact (50.05%), and wellness (46.3%).
Research conducted in two different locations, namely Desa Karang Tengah and
Desa Jayagiri, illustrates the relationship and influence is relatively simillar.

Keywords: Place Attachment, Adventure Tourism Experience, Desa Karang

Tengah, dan Desa Jayagiri.
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