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ABSTRAK

Penelitian ini bertujuan untuk mengkaji pengalaman kreatif yang terbentuk di Desa
Wisata Alamendah dilihat dari perspektif wisatawan dan destinasi. Berkembangnya
ekonomi kreatif di Desa Wisata Alamendah menciptakan potensi wisata kreatif di desa
tersebut. Penciptaan pengalaman otentik menjadi karakteristik fundamental dari wisata
kreatif. Oleh karena itu dalam mengkaji pengalaman kreatif yang terbentuk, penelitian
ini mengacu pada inner-reflection dan outer-interaction yang terbentuk di Desa Wisata
Alamendah. Metode yang digunakan dalam penelitian ini adalah metode deskriptif
dengan pendekatan kualitatif. Partisipan dalam penelitian ini adalah Pokdarwis dan
pelaku wisata di Desa Wisata Alamendah serta 25 wisatawan yang pernah berkunjung
ke Desa Wisata Alamendah. Hasil penelitian menunjukkan elemen pembentuk
pengalaman kreatif sangatlah kompleks dan Desa Wisata Alamendah hampir
memenuhi keseluruhan aspek. Namun, berdasarkan temuan data terdapat beberapa
aspek yang dirasa belum optimal seperti aspek keamanan, profesionalitas, dan
kebersihan.

Kata kunci: Pariwisata Kreatif; Pengalaman Kreatif; Inner-reflection; Outer-
interaction
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ABSTRACT

This study aims to examine the creative experiences formed in the Alamendah Tourism
Village from the perspective of tourists and destinations. The development of the
creative economy in the Alamendah Tourism Village creates creative tourism potential
in the village. The creation of authentic experiences is a fundamental characteristic of
creative tourism. Therefore, in examining the creative experiences that are formed, this
research refers to the inner-reflection and outer-interaction that are formed in the
Alamendah Tourism Village. The method used in this study is a descriptive method with
a qualitative approach. The participants in this study were Pokdarwis and tourism
actors in the Alamendah Tourism Village and 25 tourists who had visited the
Alamendah Tourism Village. The results of the study show that the elements forming
the creative experience are very complex and the Alamendah Tourism Village almost
fulfills all aspects. However, based on data findings, there are several aspects that are
deemed not optimal, such as aspects of security, professionalism, and cleanliness.

Keywords: Creative Tourism; Creative Experience; Inner-reflection; Outer-
interaction.
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