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MOTTO

A rejection, a loss, delay isn’t always a depriviation. It is indeed Almighty Allah,s
devine help to protect you, give you better and reward you.
(Qs. Al-Kahf)

Just when you feel like giving up on your duas, remember Allah’s promise.
“I will provide you from places you would have never imagined”

(Quran 65:3)

Stress can affect more than just your physical health. Mentally, it causes you to
crumble. You lose hope, faith, trust and peace. Inner peace can only be achieved
by remembering the Almighty Allah frequently, asking for his forgiveness, not just

in times of difficulty
(Penulis, 2022)

You may never know what results come of your actions, but if you do nothing,
there will be no results.
(Mahatma Gandbhi)
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ABSTRAK

Penelitian ini memiliki tujuan untuk merancang pengelolaan interaksi instagram
Heha Sky View Yogyakarta yang dibentuk dari 3 komponen dalam pengelolaan
media sosial yang disebutkan oleh Roope Jaakonmaki, Oliver Muller, dan Jan vom
Brocke vyaitu creator related feature, contextual features, dan content features.
Penelitian ini menggunakan metode kualitatif dengan pendekatan deskriptif. Teknik
pengumpulan data pada penelitian ini dilakukan dengan wawancara dan observasi.
Wawancara dilakukan kepada kepala departemen pemasaran Heha Sky View
Jogjakarta, admin media sosial Heha Sky View, dan pengunjung yang datang ke
Heha Sky View, kemudian observasi dilakukan terhadap akun media sosial
instagram Heha Sky View. Data yang didapatkan kemudian di analisis
menggunakan teknik analisis Miles dan Hubberman dan dilakukan uji keabsahan
data menggunakan teknik triangulasi sumber. Hasil penelitian menunjukkan bahwa
Heha Sky View Yogyakarta aktif dan fokus menggunakan media sosial instagram
yang digunakan sebagai salah satu alat pemasarannya, yang kedua interaksi yang
terjalin pada instagram Heha Sky View masih belum optimal juka dilihat dari rata-
rata jumlah like dan comment, dan yang terakhir konten yang menarik pengunjung
paling banyak adalah konten informatif dan memberikan caption berisi informasi
secara detail seperti contoh jam buka, harga tiket masuk, dll. Penelitian ini
menghasilkan beberapa rekomendasi mengenai hal yang dapat diperhatikan dalam
merancang sebuah interaksi instagram. Diantaranya yaitu memperhatikan insight
instagram, membuat beberapa desain konten menarik yang dapat meningkatkan
interaksi antara pengelola dan pengunjung di media sosialnya

Kata Kunci : Interaksi sosial media, instagram, Heha Sky View Yogyakarta
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ABSTRACT

This study aims to design the interaction management of Heha Sky View
Yogyakarta's Instagram which is formed from 3 components in social media
management mentioned by Roope Jaakonmaki, Oliver Muller, and Jan vom Brocke,
namely creator related features, contextual features, and content features. This
study uses a qualitative method with a descriptive approach. Data collection
techniques in this study were conducted by interview and observation. Interviews
were conducted with the head of the marketing department of Heha Sky View
Jogjakarta, Heha Sky View social media admin, and visitors who came to Heha Sky
View, then observations were made on the Heha Sky View Instagram social media
account. The data obtained were then analyzed using the Miles and Hubberman
analysis technique and the validity of the data was tested using the source
triangulation technique. The results show that Heha Sky View Yogyakarta is active
and focused on using social media Instagram which is used as a marketing tool,
secondly, the interactions that occur on Instagram Heha Sky View are still not
optimal when viewed from the average number of likes and comments, and the last
the content that attracts the most visitors is informative content and provides
captions containing detailed information such as examples of opening hours, ticket
prices, etc. This research produces several recommendations regarding things that
can be considered in designing an Instagram interaction. Among them are paying
attention to Instagram insights, making some interesting content designs that can
increase interaction between managers and visitors on their social media

Key Words : Social media engagement, instagram, Heha Sky View Yogyakarta
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