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ABSTRAK 

Penelitian ini menganalisis mengenai kegiatan komunikasi pemasaran 

yang dilaksanakan oleh Mytours dalam meningkatkan penjualan tiket pesawat 
selama masa pandemi Covid-19. Komunikasi pemasaran dilakukan untuk 
menyampaikan informasi, membujuk, serta mengingatkan konsumen mengenai 
layanan dan produk yang ditawarkan. Penelitian menggunakan konsep 8 bentuk 

bauran komunikasi pemasaran yaitu advertising, sales promotion, events & 
experiences, public relations & publicity, online & social media marketing, 
mobile marketing, direct & database marketing, dan personal selling. Jenis 
penelitian ini berupa deskriptif dengan pendekatan kualitatif. Teknik 

pengumpulan data yang digunakan yaitu dengan wawancara, observasi, 
dokumentasi, dan studi pustaka. Terdapat tujuh informan dalam penelitian ini 
yaitu direktur utama, sales corporate, marketing communication, dua orang 
ticketing serta dua orang konsumen Mytours Jakarta. Hasil penelitian ini 

menunjukkan kegiatan bauran komunikasi pemasaran yang sudah dilakukan oleh 
Mytours selama pandemi dalam meningkatkan penjualan tiket pesawatnya yaitu 
advertising, sales promotion, public relations & publicity,  online & social media 
marketing, serta personal selling. Ditemukan juga bahwa kegiatan personal 

selling menjadi komunikasi pemasaran yang memiliki peran paling dominan 
dalam tingkat penjualan tiket pesawat di Mytours. Berdasarkan hasil penelitian 
tersebut terdapat tiga rekomendasi yang diberikan yaitu pada dimensi advertising, 
online and social media marketing, dan direct marketing yang diharapkan dapat 

berguna untuk dapat mempertahankan dan meningkatkan penjualan tiket pesawat 
di Mytours di masa depan.  

Kata Kunci: Bauran Komunikasi Pemasaran, Mytours, Peningkatan 
Penjualan Tiket Pesawat. 
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ABSTRACT 

This research analyze the marketing communication activities carried out 

by Mytours in increasing flight ticket sales during the Covid-19 pandemic. 
Marketing communication is carried out to convey information, persuade, and 
remind consumers about the services and products offered. The research uses the 
concept of 8 forms of marketing communication mix, namely advertising, sales 

promotion, events & experiences, public relations & publicity, online & social 
media marketing, mobile marketing, direct & database marketing, and personal 
selling . This type of research is descriptive with a qualitative approach. Data 
collection techniques used are interviews, observation, documentation, and 

literature study. There are seven informants in this study, namely the main 
director, corporate sales, marketing communications, two persons ticketing and 
two Mytours Jakarta consumers. The results of this study indicate that the 
marketing communication mix activities that have been carried out by Mytours 

during the pandemic in increasing their flight ticket sales are: advertising, sales 
promotion, public relations & publicity, online & social media marketing, as well 
as personal selling . It was also found that activities personal selling become a 
marketing communication that has the most dominant role in the level of air ticket 

sales on Mytours. Based on the results of the study, there are three 
recommendations given, namely on the dimensions of advertising, online and 
social media marketing, and direct marketing which is expected to be useful in 
maintaining and increasing flight ticket sales on Mytours in the future.  

Keywords: Marketing Communications Mix, Mytours, Increasing Airline Ticket 
Sales. 
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