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ABSTRAK

Penelitian ini menganalisis bagaimana pola perjalanan wisatawan milenial di
Kabupaten Bandung Barat. Pola perjalanan terdiri dari beberapa aspek yaitu daya tarik
wisata, fasilitas dan aksesibilitas, profil wisatawan, dan durasi kunjungan. Penelitian
ini merupakan penelitian deskriptif dengan pendekatan kuantitatif. Pengumpulan data
dilakukan melalui observasi, kuesioner, dan studi pustaka. Kuesioner dibagikan kepada
responden sejumlah 100 responden, dengan metode purposive sampling. Setelah data
terkumpul, dilakukan analisis data dengan menggunakan garis kontinum dengan alat
ukur skala Likert. Hasil penelitian ini menunjukkan bahwa wisatawan milenial yang
mendominasi kunjungan di Kabupaten Bandung Barat berusia 22 sampai 24 tahun
(66%) dan berasal dari Jabodetabek (47%) dengan motivasi perjalanan yaitu escape
atau mendapatkan hiburan (71%) serta rekreasi, kemudian memilih bepergian dengan
keluarga (60%). Daya tarik wisata yang menjadi pilihan terbanyak dari wisatawan
milenial adalah daya tarik yang dapat mengakomodir kebutuhan sesuai dengan
karakteristik wisatawan milenial yaitu harga yang terjangkau, family-friendly, terdapat
informasi resmi secara online, dan dapat dibagikan ke sosial media. Berdasarkan hasil
penelitian, terdapat 15 daya tarik wisata yang paling banyak dipilih oleh responden dan
12 di antaranya telah memenuhi karakteristik wisatawan milenial. Fasilitas serta
aksesibilitas telah memadai, sarana dan prasarana pendukung berupa akomodasi,
restoran, dan tempat belanja di Kabupaten Bandung Barat sudah cukup baik , memadai,
dan bervariasi, sehingga dapat memenuhi kebutuhan wisatawan milenial. Aksesibilitas
sebagai pendukung pergerakan wisatawan milenial di Kabupaten Bandung Barat sudah
cukup baik serta sudah memiliki penunjuk arah. Durasi kunjungan wisatawan milenial
di Kabupaten Bandung Barat adalah 2 - 3 hari dengan durasi kunjungan di daya tarik
wisata adalah rata — rata 3-4 jam. Berdasarkan hasil tersebut, penelitian ini
merekomendasikan tiga pola perjalanan dengan bentuk base site, stopover, dan
chaining loop untuk wisatawan milenial di Kabupaten Bandung Barat.

Kata Kunci : Pola Perjalanan, Wisatawan Milenial, Kabupaten Bandung Barat, Daya
Tarik Wisata.



ABSTRACT

This research analyzes the travel patterns of millennial tourists in the West Bandung
Regency. The travel pattern is made up of several components, including tourist
attractions, facilities and accessibility, tourist profile, and length of stay. This research
is descriptive research with a quantitative approach. Data was collected through
observation, questionnaires, and literature studies. A purposive sampling method was
used to distribute questionnaires to 100 respondents. After the data is collected, data
analysis is carried out using a continuum line with a Likert scale measuring instrument.
The results of this research indicate that millennial tourists who visits West Bandung
Regency are aged 22 to 24 years (66%) and come from Greater Jakarta (47%) with
travel motivations namely escape or getting entertainment (71%) and recreation, then
choose to travel with family (60%). The tourist attraction that is the most preferred
choice of millennial tourists is the attraction that can accommodate their needs
according to the characteristics of millennial tourists, namely affordable prices,
family-friendly, where there is official information online, and can be shared on social
media. Based on the results of the study, there were 15 tourist attractions that were
most chosen by respondents, and 12 of them met the characteristics of millennial
tourists. Supporting facilities and infrastructure in the form of accommodation,
restaurants, and shopping places in West Bandung Regency are quite good, adequate,
and varied, so that they can meet the needs of millennial tourists. Accessibility as a
supporter of the movement of millennial tourists in West Bandung Regency is quite
good and already has directions. The duration of millennial tourist visits in West
Bandung Regency is 2-3 days, with the duration of visits at tourist attractions being an
average of 3—4 hours. Based on these results, this study recommends three travel
patterns in the form of a base site, stopover, and chaining loop for millennial tourists
in West Bandung Regency.

Keywords : Travel Patterns, Millennial Tourists, West Bandung Regency, Tourist
Attractions.
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