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ABSTRAK

Kualitas merupakan ketepatan dalam penyediaan suatu produk maupun jasa
dengan mempunyai standar spesifikasi yang dapat disepakati (Mallen & Adams,
2013). Sehingga kualitas menjadi tujuan utama yang sangat penting bagi kepuasan
pengunjung. Dengan kesesuai yang pengunjung harapkan, lalu pengunjung merasa
senang dan nyaman maka kualitas tersebut telah terpenuhi. Oleh karena itu kualitas
suatu festival diharuskan mempunyai standar dan spesifikasi yang tepat. Pada
penelitian ini membahas standar suatu kualitas festival dengan judul “Kualitas
Festival Thrill Of Life Super Playground 2022”. Event ini diselenggarakan pada
tanggal 15-16 januari 2022 di progresif bandung dan di organize oleh PT.Atap
Promotions. Teori yang peneliti gunakan dalam mengukur suatu kualitas festival
adalah teori berdasarkan Yoon Lee dkk (2010) mengenai kualitas festival diukur
berdasarkan 5 dimensi yaitu information service, program, souvenir, food dan
facility. Penelitian ini pun menggunakan metode kuantitatif dengan mengambil
sample responden sebanyak 263. Berdasarkan keseluruhan responden menyatakan
bahwa kualitas festival Thrill Of Life Super Playground 2022 sudah baik tetapi ada
beberapa hal yang harus ditingkatkan kembali dalam event selanjutnya. Peneliti
merekomendasikan untuk event selanjutnya dengan penyediaan makanan lebih
bervariasi dan ketersediaan souvenir.

Kata Kunci : Kualitas, Festival, Thrill Of Life Super Playground 2022



ABSTRACT

Quality is the accuracy in providing a product or service by having an
agreed specification standard (Mallen & Adams, 2013). So that quality becomes
the main goal that is very important for visitor satisfaction. With the conformity
that visitors expect, then visitors feel happy and comfortable, then the quality has
been fulfilled. Therefore, the quality of a festival is required to have the right
standards and specifications. This study discusses the standard of a festival quality
with the title "Quality Festival Thrill Of Life Super Playground 2022". This event
was held on January 15-16, 2022 in Progressive Bandung and organized by PT.
Atap Promotions. The theory that researchers use in measuring the quality of a
festival is a theory based on Yoon Lee et al (2010) regarding the quality of the
festival being measured based on 5 dimensions, namely information service,
programs, souvenirs, food and facilities. This study also uses a quantitative method
by taking a sample of 263 respondents. Based on all of the respondents stated that
the quality of the Thrill Of Life Super Playground 2022 festival is great but there
are several things that must be improved in the next event. Researchers recommend
for the next event with the provision of more varied food and the availability of
SOuvenirs.

Keywords : Quality, Festival, Thrill Of Life Super Playground 2022
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