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ABSTRAK 

Pandemi COVID-19 ini membawa dampak yang sangat besar pada penurunan perekonomian 

masyarakat Indonesia bahkan seluruh dunia. COVID-19 merubah tatanan kehidupan 

masyarakat termasuk para pelaku bisnis salah satunya pada jasa penyedia akonomodasi. De 

Braga by ARTOTEL merupakan perusahaan yang bergerak di sektor penyedia jasa akomodasi, 

dan merupakan salah satu hotel yang terkena dampak langsung dari pandemi COVID-19. Agar 

bisa bertahan di masa pandemi COVID-19 de Braga by ARTOTEL telah menyiapkan strategi-

strategi komunikasi pemasaran sebelum memulai memasarkan produk yang dijual agar produk 

nya dikenal oleh masyarakat publik bahkan mungkin sampai meningkatkan minat pengunjung 

ke hotel. Penelitian ini merupakan penelitian deskriptif dengna pendekatan kualitatif, dan teknik 

pengumpulan data yang digunakan adalah wawancara dan dokumentasi. Teknik analisis data 

dalam penelitian ini, dilakukan setelah data sudah diperoleh, kemudian data yang didapat 

disaring lagi dan data yang dipresentasikan hanya data-data yang relevan terhadap penelitian. 

Penelitian ini mengacu kepada unsur unsur dari komunikasi pemasaran seperti Advertising, 

Sales Promotion, Personal Selling, dan Direct Selling. di Masa pandemi COVID-19 de Braga 

by ARTOTEL sudah menerapkan protokol kesehatan sesuai dengan anjuran pemerintah, gencar 

melakukan sales visit, dan telemarketing, dan untuk mengadakan promosi setiap bulannya dan 

juga melakukan kerjasama dengan pihak lain dalam upaya melakukan kegiatan periklanan.  
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ABSTRACT 

The COVID-19 pandemic has had a huge impact on the economic decline of the Indonesian 

people and even the whole world. COVID-19 has changed the order of people's lives, including 

business people, one of which is accommodation service providers. De Braga by ARTOTEL is 

a company engaged in the accommodation service provider sector, and is one of the hotels 

directly affected by the COVID-19 pandemic. In order to survive the COVID-19 pandemic, de 

Braga by ARTOTEL has prepared marketing communication strategies before starting to market 

the products it sells so that its products are known by the public, maybe even to increase the 

interest of visitors to the hotel. This research is a descriptive study with a qualitative approach, 

and the data collection techniques used were interviews and documentation. The data analysis 

technique in this study was carried out after the data had been obtained, then the data obtained 

were filtered again and the data presented was only data that was relevant to the research. This 

research refers to the elements of marketing communication such as Advertising, Sales 

Promotion, Personal Selling, and Direct Selling. During the COVID-19 pandemic, de Braga by 

ARTOTEL has implemented health protocols in accordance with government 

recommendations, intensively conducting sales visits, and telemarketing, and holding 

promotions every month and also collaborating with other parties in an effort to carry out 

advertising activities.  
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