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ABSTRAK 

Beberapa negara di dunia telah mengembangkan pariwisata syariah dalam menangkap 

potensi ekonomi di dalamnya, diantaranya Jepang, Korea Selatan, Malaysia, Turki, 

Arab Saudi, Uni Emirat Arab dan Qatar serta Indonesia sebagai negara yang 

mempunyai penduduk muslim terbesar dunia  terus berupaya untuk mengembangkan 

industri pariwisata syariah 

Hotel syariah merupakan hotel dengan menggunakan prinsip-prinsip syariah dalam hal 

pelayanan, fasilitas bahkan jasa yang telah sesuai dengan ketentuan dalam memeberi 

pelayanan kemaslahatan tamu. Dalam pelaksanaan hotel syariah, terdapat berbagai 

polemik yang datang dari berbagai pihak.  

Fokus penelitian ini adalah pendekatan prinsip Syariah pada operasional layanan hotel 

yang terdiri dari (1) operasional kantor depan, (2) operasional fasilitas kamar, (3) 

pelayanan makan dan minum, dan (4) fasilitas hiburan lainnya. Lokus penelitian ini 

adalah Narapati Syariah Hotel and Convention, Daarul Jannah Cottage, Cinnamon 

Boutique Hotel dan Orange Home Hotel Syariah. 

Secara umum, pengelolaan pada hotel Narapati Syariah Hotel and Convention, Daarul 

Jannah Cottage, Cinnamon Boutique Hotel, dan Orange Home Hotel Syariah telah 

mendekati prinsip-prinsip syariah, akan tetapi masih terdapat beberapa poin yang perlu 

dikembangkan pada hotel tersebut. 

 

Kata-kata Kunci : Pariwisata Syariah, Hotel Syariah, Prinsip-prinsip Syariah 
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ABSTRACT 

 

Several countries in the world have developed sharia tourism in capturing economic 

potential in it, including Japan, South Korea, Malaysia, Turkey, Saudi Arabia, United 

Arab Emirates and Qatar. Indonesia as a country that has the world's largest Muslim 

population continues to strive to develop the sharia tourism industry 

Sharia hotels are hotels using sharia principles in terms of services, facilities and even 

services that are in accordance with the provisions in providing guest benefit services 

. In the implementation of Islamic hotels, there are various polemics that come from 

various parties. 

The focus of this study is the Sharia principle approach to hotel service operations 

which consists of (1) front office operations, (2) operating room facilities, (3) dining 

and drinking services, and (4) other entertainment facilities. The place of research  is 

Narapati Syariah Hotel and Convention, Daarul Jannah Cottage and Cinnamon 

Boutique Hotel and Orange Home Syariah Hotel. 

In general, management at the Narapati Syariah Hotel and Convention, Daarul Jannah 

Cottage and Cinnamon Boutique Hotel and Orange Home Hotel Syariah hotels has 

approached Sharia principles, but there are still some points that need to be developed 

at the hotel. 

 

Keywords: Sharia Tourism, Sharia Hotels, Sharia Principles 
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