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MOTTO 
 

“Please believe there is always a light no matter how hard things get.” 
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ABSTRAK 
 
 

Wisatawan nusantara sangat berpotensi besar untuk dijadikan sebagai target 
pasar karena saat ini jumlahnya sedang mendominasi pasar. Penelitian ini 
membahas mengenai Push and Pull Factor di kawasan Lembang Park and Zoo 
yang pada saat ini sedang menjadi salah satu objek wisata populer yang berlokasi 
di Kabupaten Bandung Barat. Didalam objek wisata dengan luas yang mencapai 25 
Ha tersebut terdapat berbagai daya tarik, mulai dari wisata alam dan edukasinya 
yang dihuni oleh berbagai macam hewan seperti macan, harimau, gajah dan 
lainnya, wisata keluarga yang berupa wahana anak seperti playground, water kiddy 
zone serta kereta mini, dan dilengkapi dengan berbagai spot foto yang menarik. 
Berdasarkan hal tersebut diatas, wisatawan nusantara sangat berpotensi besar untuk 
dijadikan sebagai target pasar. Hasil observasi yang sudah dilakukan, penulis 
menyimpulkan bahwa pengunjung yang datang ke Lembang Park and Zoo sebagian 
besar merupakan wisatawan nusantara. Maka dari itu, dibutuhkan penelitian 
mengenai push and pull factor terhadap kunjungan wisatawan nusantara ke 
Lembang Park and Zoo agar pengelola dapat mengetahui needs & wants (keinginan 
dan kebutuhan) wisatawan nusantara selama berada di objek wisata tersebut agar 
dapat direalisasikan serta dikembangkan sesuai dengan keinginan wisatawan. 

Penelitian ini menggunakan teori push factor dari  Cromptom (1979) yang 
dikutip oleh Yoon dan Uysal (2005). Faktor pendorong yang memotivasi 
wisatawan untuk mengunjungi suatu objek wisata terbagi menjadi 7, yakni desire 
for escape, rest and relaxation, prestige, health and fitness, adventure and social 
interaction, family togetherness, dan excitement. Sementara itu, teori pull factor 
yang digunakan bersumber dari Jang dan Wu (2006), terdiri dari kebersihan dan 
keamanan, fasilitas dan biaya serta pemandangan alam dan nilai sejarah. 

Penelitian ini menggunakan metode deskriptif kuantitatif dengan instrumen 
berupa kuesioner dengan nilai validitas r hitung melebihi nilai r tabel, koefisien 
reliabilitas alpha sebesar 0,905 dan telah diisi oleh 649 orang responden dimana 
jumlah tersebut memiliki kualitas sampel sangat baik / very good berdasarkan 
ukuran tabel heuristic (Siddiqui, 2013) serta menggunakan skala likert sebagai alat 
analisis datanya. 

Penelitian ini menyatakan bahwa indikator dari push factor yang terpenuhi 
terdiri dari desire for escape, rest and relaxation, prestige, health and fitness, 
adventure and social interaction, dan excitement. Sedangkan indikator yang tidak 
terpenuhi adalah family togetherness. Sementara itu, indikator dari pull factor 
terpenuhi seluruhnya, yakni kebersihan dan keamanan, fasilitas dan biaya serta 
pemandangan alam dan nilai sejarah. 

Hasil dari penelitian ini berupa informasi dan rekomendasi mengenai push 
and pull factor terhadap kunjungan wisatawan nusantara ke Lembang Park and 
Zoo, Kabupaten Bandung Barat untuk ditindak lanjuti oleh pengelola. 
Kata Kunci: Motivasi Wisatawan, Push Factor, Pull Factor, Deskriptif, 
Lembang Park and Zoo 
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ABSTRACT 
 
 
 Domestic tourists have a great potential to be used as a target market 
because the number of visit is dominating the market. This study discusses the Push 
and Pull Factor in Lembang Park and Zoo area which is currently becoming one 
of the popular tourist attractions located in West Bandung Regency. Inside the 
tourist attraction with an area that reaches 25 hectares, there are various 
attractions, ranging from natural and educational tourism inhabited by various 
kinds of animals such as tigers, lion, elephants and others, family tours in the form 
of children's rides such as playgrounds, water kiddy zones and trains. mini, and 
equipped with various interesting photo spots. Based on the above, domestic 
tourists have great potential to be used as a target market. The results of 
observations that have been made, the authors conclude that most of the visitors 
who come to Lembang Park and Zoo are domestic tourists. Therefore, research is 
needed on push and pull factors on domestic tourist visits to Lembang Park and 
Zoo so that managers can find out the needs & wants of domestic tourists while 
they are at the tourist attraction so that they can be realized and developed 
according to the wishes of tourists. 
 This study uses the push factor theory of Cromptom (1979) cited by Yoon 
and Uysal (2005). The driving factors that motivate tourists to visit a tourist 
attraction are divided into 7, namely desire for escape, rest and relaxation, 
prestige, health and fitness, adventure and social interaction, family togetherness, 
and excitement. Meanwhile, the pull factor theory used is sourced from Jang and 
Wu (2006), consisting of cleanliness and safety, facilities and costs as well as 
natural scenery and historical values. 
 This study uses a quantitative descriptive method with instruments in the 
form of a questionnaire with a validity value of r arithmetic exceeding the value of 
r table, alpha reliability coefficient of 0.905 and has been filled by 649 respondents 
where the number has very good sample quality / very good based on the size of the 
heuristic table (Siddiqui, 2013) and using the Likert scale as a data analysis tool. 
 This study states that the indicators of the fulfilled push factors consist of 
desire for escape, rest and relaxation, prestige, health and fitness, adventure and 
social interaction, and excitement. While the indicator that is not met is family 
togetherness. Meanwhile, the indicators of the pull factor are fully met, namely 
cleanliness and safety, facilities and costs as well as natural scenery and historical 
values. 
 The results of this study are in the form of information and 
recommendations regarding push and pull factors on domestic tourist visits to 
Lembang Park and Zoo, West Bandung Regency to be followed up by the manager. 
Keywords: Tourist Motivation, Push Factor, Pull Factor, Descriptive, Lembang 
Park and Zoo 
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