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ACKNOWLEDGEMENT OF WONDERFUL INDONESIA BRANDING wmdonesia

Selama 2016, Wonderful
Indonesia menerima 46
penghargaan pada
berbagai event di 22
negara.
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Selama 2018, Wonderful
Indonesia menerima
66 penghargaan pada
berbagai event di 15 negara

Selama 2017, Wonderful
Indonesia menerima 27
penghargaan pada berbagai
event di 13 negara.
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Hingga akhir Agustus
2019, Wonderful
Indonesia menerima 41
penghargaan pada
berbagai event di 15
negara




PERINGKAT INDONESIA wonderful
di Travel and Tourism Competitiveness Index (TTCI) oleh World Economic Forum (WEF) mdonesia

MELESAT!!!
Dari ranking 70 pada tahun 2013, menjadi ranking 40 pada tahun 2019
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TTCI 2019 vs Rank TTCI 2017  ndoness

Skor nominal Indonesia naik signifikan dari 4,16 menjadi 4,30 pada tahun 2019, seandainya skor 4,30
diletakkan pada index tahun 2017, maka Indonesia diperkirakan setara dengan ranking 36.

Namun, kenyataannya tahun 2019 Indonesia berada pada posisi ranking 40, artinya negara lain juga
meningkat.

T&T ComDEtitiveneSS Index 201 9 ( Table 1: The Travel & Tourism Competitiveness Index 2017

Covering 140 economies, the Travel & Tourism Competitiveness Index Country/Economy Hank Score  Change since 2015
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INDEKS DAYA SAING PARIWISATA INDONESIA
TAHUN 2017 & 2019

Sub-Index / Pillar

2017 2019

Rank/136 Score Rank/140 Score
ENABLING ENVIRONMENT 87 4,54 72 4.8
Business Environment 60 45 50 4.7
Safety and Security 91 5,1 80 5,4
Health and Hygiene 108 4.3 102 45
Human Resources and Labour Market 64 4.6 44 49
ICT Readiness 91 3,8 67 4.7
TRAVEL AND TOURISM POLICY AND ENABLING CONDITION 5 4,80 4 5,0
Prioritization of Travel and Tourism 12 5,6 10 4.7

International Openness 17 4,3 16 4,3
Price Competitivene

Environmental Sustainability 131 3,2 135 3,5
INFRASTRUCTURE 66 3,40 71 3,56
Air Transport Infrsatructure 36 3,8 38 3,9
Ground and Port Infrastructure 69 3,2 66 3,3
Tourist Service Infrastructure 96 3,1 98 3,1
NATURAL AND CULTURAL RESOURCES 16 4,00 18 3.8

Natural Resources

Source : World Economic Forum, 2019
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Keterangan:

): Tertinggi

: Terendah

‘.‘ : Skor meningkat

‘: Skor menurun

Total
8 Pillar naik
6 Pillar turun




INDEKS DAYA SAING PARIWISATA TAHUN 2019 wonderful

o _ o _ mdonesia
Di wilayah Asia Pasifik, Indonesia menempati peringkat ke-12 dari 22 negara.

Sementara untuk wilayah ASEAN, Indonesia menempati peringkat ke-4 setelah Singapore, Malaysia, dan Thailand.

ASIA Pacific TTCI 2019 Ranking ASEAN TTCI 2019 Ranking
Difference from 2017 leference from 2017

4 Japan 54 0.0 2.1 Singapore —4. 0 -2.0

7 Australia 5.1 0.0 0.8 Malaysia -3.0 04

13 China 4.9 2.0 3.2 31 Thailand 4.5 3.0 2.6

14 Hong Kong SAR 4.8 -3.0 -1.1 40 Indonesia 4.3 2.0 2.8

16 Korea, Rep. 4.8 3.0 4.7 63 Viet Nam 3.9 4.0 3.4

17 Singapore 4.8 -4.0 -2.0 72 Brunei Darussalam 3.8 n/a n/a

18 New Zealand 4.7 2.0 1.4 75 Philippines 3.8 5.0 4.2

29 Malaysia 4.5 -3.0 0.4 97 Lao PDR 3.4 -3.0 0.4

31 Thailand 4.5 3.0 2.6 98 Cambodia 3.4 3.0 2.4

34 India 4.4 6.0 5.7

37 Taiwan, China 4.3 -7.0 -3.0

40 Indonesia 4.3 2.0 2.8 Index Daya Saing Indonesia dari tahun 2013 hingga tahun
63 Viet Nam 3.9 4.0 3.4 . . « g

79 Brunei Darussalam 38 n/a n/a 2019 terus mengalami kenaikan signifikan.

75 Philippines 3.8 5.0 4.2

77 Sri L‘;ika 37 ~13.0 23 m Ranklng Indonesia Ranklng Malaysia
93 Mongolia 3.5 9.0 4.8

97 Lao PDR 3.4 3.0 0.4 2013

98 Cambodia 3.4 3.0 2.4 2 2015 50 f 25 "
102 Nepal 3.3 2.0 2.3 ‘_ ‘
120 Bangladesh 3.1 5.0 7.3 3 2017 42 26
121 Pakistan 3.1 3.0 7.1 E = N .

4 2019 40 29
Sumber : World Economic Forum, 2019 9



RANKING TARGET
NO FILEAR EKSISTING RANKING

STRATEGI*

1 Environmental 135 (2019) 120 (2021) A. Sustainable Tourism of Travel Tourism Industry
Sustainability Regulasi sektor Pariwisata yang menjamin keberkelanjutan industri Pariwisata
B. Stringency of Environmental Regulation
Regulasi lingkungan yang yang lebih ketat
C. Coastal Shelf Fishing Pressure
Regulasi yang menjamin keberlangsungan biota laut di wilayah pantai

2 Health and 111 (2019) 90 (2021) A. HIV Prevalence/ % adult population
Hygiene Mengakselerasi usaha-usaha pencegahan HIV
B. Malaria cases/100.000 population
Mengakselerasi usaha pencegahan Malaria
C. Hospital Beds/10,000 population
Deregulasi untuk memacu pembangunan Rumah Sakit

3 Tourist 98 (2019) 80 (2021) A. Hotel Rooms
Service Deregulasi investasi hotel, termasuk peningkatan jumlah homestay di daerah
Infrastructure tujuan wisata.

B. Presence of major car rental companies
Deregulasi investasi di usaha transportasi, termasuk kemudahan bagi sistem
ride-sharing guna meningkatkan aksesibilitas ke Destinasi Wisata.

C. Automated teller machines, per 100,000 adults
Percepatan coverage ATM dan alat pembayaran non-tunai.
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Marine Tourism in Brief




Why Marine Tourism?

INDONESIA
NEGARA BAHARI DAN
KEPULAUAN
TERBESAR DI DUNIA

e Jumlah pulau
17.504, terdaftar di
PBB 13.466 pulau;

e @aris pantai
terpanjang kedua di
dunia (95.181 km)
setelah Kanada

|
Sumber: data dan informasi geospasial, 2013

Ecotourism related to reefs is a
business now estimated to be worth
at least USS9 billion per year. World
Bank.

Luas Laut
5,8 juta km?2
(75%)

Luas Darat
1,9 juta km2=190
juta ha
(25%)

(Sumber : Rohmin Dahuri, 2014)

wonderful

mdonesia

Laut Nusantara = wilayah laut diantara pulau-
pulau NKRI = 2,8 juta km2

Laut Teritorial = wilayah laut dari coastal baseline
sampai 12 mil ke arah laut lepas = 0,3 juta km?2
ZEEI = wilayah laut dari coastal baseline sampai
200 mil ke arah laut lepas = 2,7 juta km2.

Total potensi ekonomi kelautan Indonesia: USS
1,2 triliun/tahun atau 7 kali lipat APBN 2015 (Rp
2.000 triliun = US$ 170 miliar) atau 1,2 PDB
nasional

Lapangan kerja: 40 juta orang atau 1/3 total
angkatan kerja Indonesia.

Indonesia 2013=> Devisa pariwisata sebesar 10
miliar dolar AS. Pariwisata bahari menyumbang
10% yang setara dengan 1 miliar dollar;

Malaysia : Pariwisata bahari menyumbang 40%
terhadap sektor pariwisata, sekitar 8 miliar
dollar.




Tourism Development




MARINE TOURISM CONCEPT

[ _ ) Pantai
PERATURAN PEMERINTAH Ecotourism
REPUBLIK INDONESIA NOMOR 50 . Coastal Zone
TAHUN 2011 Attraction Nature based on ( )
TENTANG RENCANA INDUK the potential diversity and Example: Kuta Beach, Pangandaran
PEMBANGUNAN KEPARIWISATAAN uniqueness of the natural Beach, Gerupuk Beach - Aan, and etc.
NASIONAL TAHUN 2010 - 2025 environment in the mainland.
NS J
\ J p
Penjelasan Pasal 14 ayat 1
enjelasan Pasal 14 ayat ~ ~ Bentang Laut
Marine Tourism
s ™ (Sea Zone)
. Attraction Nature based on
Natural Tourism the potential diversity and Both the waters around the coast and
Attraction uniqueness of the natural offshore that reach a certain distance
environment in the marine that has maritime potential, for
Travel Attractions in the form of S waters. y L example: Kep. Thousand.
diversity and uniqueness of the - N
natural environment. 4 N
i Bawah Laut
N J Adventure Tourism
Attraction Natu_re ba!sed on (Under Water Zone)
the potential diversity and Example: Bunaken Marine Park,
uniqueness of the natural Wakatobi Marine Park, Raja Ampat,
environment Pulau Kakaban Atoll, and ec.
- J \_ J




FOREIGN TOURISM COMPOSITION BASED ON ATTRACTIVE POWER 1“{{"(1.“‘??1‘&‘5{;*’

4 ) 4 )
CULTURE (60%) NATURE (35%) MANMADE (5%)
o ) o )
I = A4 4
Ecotourism Marine Tourism Adventure Tourism
45% 35% 20%
Wisata Pantai Wisata Bentang Laut Wisata Bawah Laut
(Coastal Zone) (Sea Zone) (Under Water Zone)
60% 25% 15%
. . _ Diving
Sun Bathing Sailing/Yachting ;
. : . Snorkeling
Sightseeing Cruising

Source: PES, 2013
Cipto Aji Gunawan, Ssi, 2014
Direktorat MKKIE Ditjen PDP,2014



INDONESIAN MARINE TOURISM TARGET IN 2019 wonderful
mdonesia
REALIZATION 2015 TARGET 2019
« Jumlah Wisatawan Mancanegara  10.8 juta » 20 juta
 Jumlah Wisman Bahari * 1.3 juta * 4juta
 Devisa Wisata Bahari * 1.3 miliar US$ 4 miliar US$

Pantai/Coastal Zone

Bentang Laut/Sea Zone:

a. Yacht

b. Cruise

Bawah Laut/Under Water Zone:

780 ribu wisman 2.4 juta wisman

143 ribu wisman
856 ribu wisman
600 ribu wisman

46 ribu wisman
278 ribu wisman
195 ribu wisman

- mikye - I malye I
[ ] [ )




10 DESTINATION OF NATIONAL TOURISM PRIORITIES wongderful /*s
la

AND 30 MARINE TOURISM DESTINATIONS mdones
PRIORITAS PARIWISATA UNGGULAN WISATA BAHARI
NASIONAL Wisata Pantai Wisata Bentang Laut Wisata Bawah Laut
1 Danau Toba * 1 Natuna Anambas (Kepri) | 1 Sabang (NAD) 1 Togean (Sulteng)
2  Belitung 2  Bangka Belitung 2 Belitung 2 Lombok (NTB)
3  Kep. Seribu 3 Kep. Seribu (DKI) 3 Bali 3 Bali
4 Tanjung Lesung 4 Karimun Jawa (Jateng) 4 Lombok (NTB) 4 Alor (NTT)
5 Borobudur* 5  Derawan (Kaltim) 5 Derawan (Kaltim) 5 Derawan (Kaltim)
6 Bromo Tengger Semeru | 6  Bali 6 Togean (Sulteng) 6 Bunaken (Sulut)
7/ Mandalika * 7/ Mandalika * 7 Ambon (Maluku) 7 Ambon-Banda (Maluku)
8 Labuan Bajo * 8 Labuan Bajo (NTT) * 8 Ternate (Maltara) 8 Labuan Bajo (NTT) *
9  Wakatobi 9  Wakatobi (Sultra) 9 Wakatobi (Sultra) 9 Wakatobi (Sultra)
10 Morotai (Maltara) 10 Morotai (Maltara) 10  RajaAmpat (Papua Barat) | 10  Raja Ampat (Papua Barat)

*) Destinasi Super Prioritas
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Strategic Development
of Marine Connectivity
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CRUISE SHIP
TOURISM
DEVELOPMENT
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%ruise Market Share by Country of
Origin

British Isles

During 2017, cruise traffic in o
Indonesia was driven by the

Germany
Australian market. 1:1'324
Then, in 2018, the Asian
market will begin to master
cruise traffic in Indonesia; use

a cruise operated by Star
Cruise and Dream Cruise.




wonderful
mAdgnesia

Cruise Traffic 2019 by Island / Region: i

Sumatra
148 671
8%

lava
_— 60 253
16%

Sulawesi " Papua Kalimantan

6052 7 446 620

Maluku 0%
2% g
L . Nusa Tenggara 4 596
77758 1%
20%

Sumatera: 38%, Bali: 21%, Nusa Tenggara: 20%, Java: 16%

Source: Maritime Tourism Task Force, MoT.



PORT FEES IN THE REGION

| Benoa: US$ 52.000,

P00 Singapore: USS 20.000
°s0000 7 Makassar: USS 60.000
SA40 000 -

Sabang: USS 26.000

430 000 4

420 000 i e

410 000 i P

S0
s =
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e X

I Pilotage H Towage M Mooring EClC MPortdues M Security N Passanger taxes




Using Foreign Flag Cruises mndodflr'itlgs

Regulation No. 121 of 2015 concerning Provision of Convenience for Tourist Ships by
1&*

Domestic Ports That Serve As Embarkation And / Or Debarkation Of Travelers Using Cruises

© Makassar

. Tj.Pik ROche amss = ot
c - &

Tj.Perak © Benoa

91 Ports of Entry and Exit Cruise Ship, 5 Ports that function as Embarkation / Debarkation



rWebsite Yacht & Cruise

https://yachters.beacukai.go.id/yachterbatam/

SELAMAT DATANG DI APLIKASI ¢ 3
PEMBERITAHUAN IMPOR SEMENTARA KAPAL WISATA ASING %
= S
7z

WELCOME TO YACHT AND VESSEL
TEMPORARY IMPORTATION DECLARATION APPLICATION

YACHTERS | CRUISE | CUSTOMS OFFICER

ALUR PROSES DOKUMEN

P e https://yachters.beacukai.go.id/
yachterbatam/cruise_login.php

LOGIN V-DEC
CRUISE

https://yachters.beacukai.go.id/

M) YachtERs Home  Calendar Event  About  Contact

2& wonderful

! pamone mdonest
=  sumbawa 5 &

sanl A
moyo tambora -
2018 "Seovt Ao

Recom m E

| Login Ii Daftar |

User ID

Password
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Cruise Calls to Indonesia (2001 -2018) Cruise Trdffic to Indonesia (2001 -2018)
600 400,000
I 353,425
02 496 350,000
500
300,000
400 3
250,000
300
200,000 211,364
200 150,000
100 100,000
0 50,000
58 A4 OO X O O QA @ O O DA DY N> HL O AW -
T TS LTSS 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
The number of cruise calls is almost stable between 2017 and Cruise traffic has increased by 67% between 2017 and 2018 to
2018 with 496 cruise calls operated in the Indonesian reach 353,425 cruise passengers.

archipelago in 2018.

Source :
1.  Mr. Hugues Lamy, Cruise Consultant
2. AjiSularso, Cruise Agent



EXPENDITURE OF TOURISTS TOURISTS

FIELD OF CRUISE

Benchmarking of other countries

Pengeluaran/ hari/

Aktivitas )
turis
Puerto Rico, Brazil S 149
St. Marteen, Caribbean S 191
Greece S 113
Indonesia S 100

Total Pengeluaran Wisman Cruise di Indonesia

PENUMPANG CRUISE RATA-RATA LAMA TOTAL PENGELUARAN
TOTAL (496 Call) |YANG TURUN (60%)| PENGELUARAN | KUNJUNGAN uss$ | Rp
353.425 | 212.055 | $ 100 |1 hari 21.205.500 |  296.877.000.000
Sumber :
1. Mr. Hugues Lamy, Cruise Consultant

2. Aji Sularso, Cruise Agent

3. The Florida-Caribbean Cruise Association, 2018, Cruise Industry Overview, Florida, The Florida-Caribbean Cruise Association
4, Papadopuolou, et al, 2017, Influential Factors Of Passengers’ Expenditures During A Cruise Trip: The Case Of The Greek Islands, South-Eastern Europe Journal of Economics 1
(2017) 15-31



CHALLENGES FACED BY INDONESIA

» Masih rendahnya infrastruktur pelabuhan » Pengembangan pembangunan pelabuhan sesuai dengan kebutuhan kapal
utama untuk bersandar

» Minimnya infrastruktur di pelabuhan khusus » Membangun infrastruktur pelabuhan khusus pariwisata bahari : cruise
pariwisata bahari terminal

» Tingginya biaya tambat pelabuhan » Telah dilakukan koordinasi dengan stakeholder terkait pelabuhan, untuk

dapat mengkaji ulang biaya pelabuhan

» Relaksasi cabotage » Telah diterbitkannya Permenhub No. 121 Tahun 2015 Tentang Pemberian
Kemudahan Bagi Kapal Wisata dengan Menggunakan Kapal Pesiar
(Cruiseship) Berbendera Asing dI 5 (lima) pelabuhan internasional :
Surabaya, Makasar, Bali, Medan, Jakarta

» Update batimetri (konfigurasi kedalaman » Telah dilakukan penandatangan nota kesepahaman antara Dishidros
pelabuhan) dengan P&O Australia untuk mempermudah updating data
» Masih adanya pelaku pungli kepada » Perlunya pembentukan tim sapu bersih terhadap pungli

cruiseliners, terkait proses administrasi
kedatangan cruiseship ke Indonesia

» Adanya potensi kerusakan terumbu karang » Adanya aturan mengenai ukuran kapan yang dapat melintas di wilayah
dan/atau kehidupan laut lain yang disebabkan perairan tertentu
oleh cruise yang melintas di perairan



TYPES OF PESIAR SHIP ENTERING TO INDONESIA .. sersa

doneswa

1 KELAS SUPER DELUX
Kapasitas 184 — 960 orang
Panjang Kapal 123 — 237 m
Draft Kapal <8 m
Operator a.l. Seabourne Cruise, Silversea Cruise, Hapag Lloyd Cruise

2 KELAS DELUX+
Kapasitas 116 - 884 orang
Panjang Kapal 90 — 205 m
Draft Kapal < 8,5 m
Operator a.l. Noble Caledonia, Orion Expedition, Regent SevenSeas Cruise

3 KELAS DELUX
Kapasitas 655 —2.674 orang
Panjang Kapal 180 — 261 m
Draft Kapal < 9,5 m
Operator a.l. Princess Cruise, Holland American Line, Azamara Club Cruise

4 KELAS STANDARD
Kapasitas 128 — 1.486 orang
Panjang Kapal 102 — 223 m
Draft Kapal <9 m
Operator a.l. P&O Cruise, Costa Cruise, Zeegrahm Expedition Cruise
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Minister of Transportation Decree No. 1704 2018 and Decree of the Minister of
Finance of the Republic of Indonesia Number 1914 / KM.4 / 2018 21 Entry Sails

/ Exit Ports Foreign Sailing Boats (Yachts)
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YACHT VISITOR 2015 - 2018 wonderful /*s
mdonesia

The number of yacht visits in 2018 (3157) increased 53% from 2016 (2064)

3500
3000
2500
2000
1500
1000

500

2015 2016 2017 2018

Source: https://yachters.beacukai.go.id/ dan Nongsa Point Marina (2018)




EXPENDITURE OF TOURISTS TOURISTS

FIELD OF YACHT
Benchmarking of other countries

Pengeluaran/ hari/

Aktivitas .
turis
Greek S 125
BalearicIslands, Spain S 193
Indonesia S 139
Total Expenditures of Foreign Tourists in Indonesia
JUMLAH YACHT PENGELUARAN / HARI |PENGELUARAN / HARI LAMA TOTAL PENGELUARAN
/ KAPAL (US S) / ORANG (US S) KUNJUNGAN UssS Rp
3.157 | S 556 | S 139|180 hari 315.952.560 | 4.423.335.840.000
Sumber :
1. http://yachters.beacukai.go.id
2. Bpk. Dance, Yacht Club Nongsa Point, Batam
3. Diakomihalis and Lagos, 2008, Estimation of the economic impacts of yachting in Greece via the tourism satellite account, Tourism Economics, 14 (4), 871-887

4, Alcover et al, 2011, The economic impact of yacht charter tourism on the Balearic economy, Tourism Economics, 17 (3), 625-638



WONDERFUL SAIL2INDONESIA 2019
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SAIL ANAMBAS TO NATUNA 2019

SAIL MALAYSIA
PASSAGE TO THE EAST
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EAST INDONESIA RALLY 2019
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YACHT TOURIST DESTINATION DEVELOPMENT

wonderful
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1. BASIC MARINA DEVELOPMENT FACILITY

Local governments can build jetties / anchorage points / stop over tourist boats (yachts) to increase
foreign tourist boat visits (yachts)

BASIC SCALE

INFRASTRUCTURE

/—‘—’—//v

- dan WC, dll _

v v _ h 4 A 4
KAPAL LAYAR L SEKOCI FLOATING PONTOON FLEXIBLE BRIDGE DERMAGA REEF HOUSE
REEF HOUSE, hisa saja satu
MOORING 3
_— atau lehih bangunan yang
difungsikan untuk Pusat

Informasi, Pelayanan Suplai,
Tempat Istirahat, Km. Mandi

&



PREPARATION OF YACHT TOURISM DESTINATION
~HUMAN RESOURCE

2. LOCAL ASSISTANT PREPARATION FOR FOREIGN
SHIP TOURISM SERVICES (YACHT)

Foreign yacht ship visits to Indonesian waters
for a minimum of 3 - 6 months visiting one
destination to another. With the above
estimation, foreign tourist boat visits (yachts)
can be a source of opinion for peoplein a
marine tourism destination. However, only a
few local human resources have an
understanding of tourism (services to tourists)
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DIVING TOURISM
DEVELOPMENT
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CODE OF CONDUCT TOURISTS DIVING

HAL - HAL YANG
BOLEH DAN TIDAK BOLEH
< DILAKUKAN SCUBA DIVERS

THINGS SCUBA
.. DIVERS MUST
* . ,DO AND NOT DO

. .. ‘e
Mengikuti dive briefing . * ® .
sebelum penyelaman ® Attend the dive briefings
s * before every dive
o %
[
.
Q
o®

Mematuhi instruksi dari [ ]

pemandu selam . Comply with the
instructions from your
dive guide

Menghormati kearifan
lokal masyarakat
. setempat

Mengendalikan daya
apung dan gerak tubuh

P L
o
yang baik Practice good buoyancy ’
o - and body control 2 [ ]

Menjaga kehidupan laut
. Respect marine life and
dan mengambil gambar Shaolphetaaithout

tanpa mengganggu disturbing the
lingkungan

Respect local wisdom

environment

wonderful -
ndonesia 7L

Code of Conduct for tourists will be loaded in the logbook diver.
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EXPENDITURE OF TOURISTS TOURISTS
DIVING FIELD

Benchmarking of other countries

Aktivitas Pengeluar:cm/ hari/
turis
California, US $ 575
Indonesia S 200

Total Expenditures of Diving Tourists in Indonesia

JUMLAH WISATAWAN PENGELUARAN / HARI LAMA TOTAL PENGELUARAN
/ ORANG (US $) KUNJUNGAN uss Rp
290.439 | S 200 |6 hari 348.526.512 | 4.879.371.161.700

Source :

Abimanju Carnadie, PADI/TPPWB
Cipto Aji Gunawan, Gahawisri, Bali

DEMA, Fast Facts: Recreational Scuba Diving and Snorkeling



The Expenditure of Marine Tourism Foreign
Visitors 2018

3 H B

wonderful
mdonesia

METRICS CRUISE YACHT DIVING SURFING
Number of Arrival 496 call
Number of Foreign Visitors 212.055 290.439 605.750
Expenditure / Day $139
Length of Stay 180 Days
Total of Expenditure (USS) $21.205.500 $315.952.560 $ 348.526.512 $ 636.037.395
Total of Expenditure (Rp) Rp 296.877.000.000 Rp 4.423.335.840.000 Rp 4.879.371.161.700 Rp 8.904.523.530.000
Source: Information:
1. Tipilabrik, Sekjen Persatuan Selancar Ombak Indonesia (PSOI) ] The number of cruise passengers who descend from the ship is 60% of the total
2. Abimanju Carnadie, PADI/TPPWB passengers
3. Cipto Aji Gunawan, Gahawisri, Bali = The number of surfers is 10% of the total number of foreign tourists visiting Bali
4. http://yachters.beacukai.go.id
5. Bpk. Dance, Yacht Club Nongsa Point, Batam
6. Mr. Hugues Lamy, Cruise Consultant
7. AjiSularso, Cruise Agent
8. https://jpp.go.id/ekonomi/pariwisata/312153-turis-bahari-menyumbang-10-devisa-pariwisata-

nasional


http://yachters.beacukai.go.id/
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Sustainable Tourism
Development Efforts
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"Tourism that takes full account of its current and future
economic, social and environmental impacts, addressing the
needs of visitors, the industry, the environment and host

communities”
Sustainable Tourism Conceptual definition
By UNWTO Sustainable tourism development guidelines and

management practices are applicable to all forms of tourism
in all types of destinations, including mass tourism and the
various niche tourism segments. Sustainability principles refer
to the environmental, economic, and socio-cultural aspects of
tourism development, and a suitable balance must be
established between these three dimensions to guarantee its
long-term sustainability.
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Regulation

e Bahwa kepariwisataan merupakan bagian integraldari

UNDANG-UNDANG pembangunan nasional yang dilakukan secara

REPUBLIK

INDONESIA NOMOR sistematis, terencana, terpadu, tan dan
10.TAHUN 2009 < bertanggung jawab dengan tetap memberikan
TENTANG perlindungan terhadap nilai-nilai agama, budaya yang
KEPARIWISATAAN hidup dalam masyarakat, kelestarian dan mutu

lingkungan hidup, serta kepentingan nasional;

RPJMN




SUSTAINABLE TOURISM FOR DEVELOPMENT IN THE FRAMEWORK rmig‘gﬂa‘
OF MINISTERIAL DECREE NO.14/2016 = 3P+1M

Protection: Water: Local:  Sustainable Destination Strategy

*  Attraction protection *  Water management Local career opportunity Destination Management
e Cultural heritage e Water security Local community opinion Organization

protection *  Water quality Local access Monitoring

Intellectual property *  Wastewater Supporting local Tourism Seasonality Management
entrepreneurs & fair trade Climate Change Adaptation
Support for community Inventory of Tourism Assets &
Attractions
Planning Regulations

Visitor: Environmental Risk &

*  Visitor behaviour Protection:
*  Visitor management *  Environmental risks Economic Monitoring:

. G ; *  Protection of sensitive *  Economic monitorin
Site Interpretation _ . ) ] .g Access for All

environment Preventing exploitation
Wildlife protection . i icipati
P Public participation Visitor Satisfaction

Energy conservation .
&Y Awareness: Sustainability Standards

* Greenhouse gas *  Tourism awareness & Safety & Security
emissions education Crisis and Emergency

Property Acquisition




SUS IAINABILE TOURISM [FOR DEVELORNMIENR

FIRAMEWORIK N INDORIES /A ndonesiz

. : . SUStaInabIe Tourlsm for UNWTO (United Nations World Tourism
SDG no.12 —ngsEszls;bleL;:r;sg:gnvst\ll\c;ztgrProductlon Development Program Organization) and GSTC (Global Sustainable

i Tourism Council)

Sustainable Tourism Destination (STD) Sustainable Tourism Observatory (STO) Sustainable Tourism Certification (STC)

Capacity building, stakeholders engagement,

TOLlrIStS Local communlty inclusive tourism, international cooperation,

responsible marketing

A B C D
Sustainable Management Social Culture

Al Sustainable destination strategy B1 Economic monitoring Cc1 Attraction protection D1 Environmental risks
A2 Destination management organisation B2 Local career opportunity c2 Visitor management D2 Protection of sensitive environment
A3 Monitoring B3 Public participation c3 Visitor behaviour D3 Wildlife protection
A4 Tourism seasonality management B4 Local community opinion ca Cultural heritage protection D4 Greenhouse gas emissions
A5 Climate change adaptation BS Local access c5 Site interpretation D5 Energy conservation
A6 Inventory of tourism assets & attractions B6 Tourism awareness & education c6 Intellectual property D6 Water management
B7 Preventing exploitation D7 i
A7 Planning regulations g exp Water security
BS . .
A8 Access for all Support for community D8 Water quality
A9 Property acquisition B9 Supporting local entrepreneurs & fair D9 Wastewater
trade D10 . .
A10 Visitor satisfaction Solid waste reduction
All Sustainability standard . . . . . D11 Light and noise pollution
ustainability standards Stipulated in the Ministerial Decree No. 14 Year 2016
: . . . . . . D12 Low-impact transportation
Al2 - safetyand security on “Sustainable Tourism Destinations Guidelines”
Al3 Crisis and emergency management




SUSTAINABLETOURISM FOR
DEVELOPMENT PROGRAMS

Certification

wonderful
mdonesia

STD : Sustainable Tourism
Destination

Accreditation Con_\mu-
nity

STO: Sustainable Tourism
Observatory

Assessors -

Assessment Environ-

o Sustainable Touris

‘ ' Certification
Research &
Recommendation Monitoring

Reporting




SUS /A IN/ABILE FrOURISM DIESTIN/ATTOR]

(D) e
1. Sustainable Tourism Destination (STD) is the implementation of

sustainable tourism concept and principles in tourism destinations
in cooperation with Regional Government.

2. The Minister of Tourism of the Republic of Indonesia’s instruction to
focus the initial development of sustainable tourism at 10 Priority
Tourism Destinations

3. The development of sustainable tourism implementation should be
reported to the Ministry periodically, at least once every six month.



LOCATIONS OF e wonderful
SUSTAINABLETOURISM _ mdonesia

DESTINATIONS (STD) :

Tanju ngz_LesuEsz-f‘-Bé_rt_te;q

Labuan Bajo, East Nusa Tenggara Wakatobi, South East Sulawesi S 'l\'llo_rotai, North Maluku
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