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ABSTRAK 

Aktivitas voluntourism yang dilaksanakan pada Kampung Wisata Cisangkal belum 

menghasilkan penciptaan kreatif berupa produk tangible atau pengetahuan yang 

dapat terus di kembangkan oleh masyarakat setempat. Selain itu, penelitian dan 

pengembangan terkait topik creative tourism belum banyak membahas terkait 

hubungan atau potensi irisan dari creative tourism dengan voluntourism. Melalui 

kajian deskriptif dengan pendekatan kualitatif penelitian ini bertujuan menggali 

proses Co-creation yang ada pada aktivitas, serta menghasilkan kerangka 

konseptual sederhana proses Co-creation pada aktivitas Voluntourism di Kampung 

Wisata Cisangkal. Hasil penelitian ini menunjukkan bahwa tiap stakeholder 

berperan aktif dalam proses co-creation pada aktivitas voluntourism. Wisatawan 

berperan sebagai center of experience dengan didukung oleh penyedia jasa dan 

masyarakat lokal. Dimensi dalam proses Co-creation tidak dapat berdiri sendiri dan 

saling berhubungan. Co-creation berpengaruh pada pembentukan pengalaman yang 

memiliki nilai tambah kreatif, unik dan terbarukan bagi tiap stakeholder yang 

terlibat. 

 

Kata Kunci: Co-creation; creative experience; creative tourism; Voluntourism.  
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ABSTRACT 

Voluntourism activities carried out in Cisangkal Tourism Village have not resulted 

in creative creation in the form of tangible products or knowledge that can be 

continuously developed by the local community. In addition, research and 

development related to the topic of creative tourism has not discussed much about 

the relationship or potential intersections of creative tourism with voluntourism. 

Through a descriptive study with a qualitative approach this study aims to explore 

the co-creation process that exists in activities, as well as produce a simple 

conceptual framework for the co-creation process in Voluntourism activities in 

Cisangkal Tourism Village. The results of this study indicate that each stakeholder 

plays an active role in the co-creation process in voluntourism activities. Tourists 

act as a center of experience supported by service providers and the local 

community. Dimensions in the co-creation process cannot stand alone and are 

interconnected. Co-creation influences the formation of experiences that have 

creative, unique and renewable added value for each stakeholder involved. 

 

Keywords: Co-creation; creative experience; creative tourism; Voluntourism 
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