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ABSTRACT

The purpose of this research is to measure the quality of halal tourism destinations in relation

with the tourist’s satisfaction. This research used quantitative methods with Muslim foreign

tourists as the main respondents who travel in Bandung. The respondents involved were 123

people (n = 123). The data were collected through questionnaires. An exogenous variable in

this research is the tourism destination quality, an endogenous variable is the tourist’s

satisfaction, and a moderating variable is Islamic attributes. Interviews were also conducted

with the accelerated halal tourism development team of the tourism ministry to strengthen

the understanding of the research findings. The data were analyzed by using Moderation

Regression Analysis (MRA). The results provide strong support to the notion that the quality of

halal tourism destination products significantly influences the Muslim foreign tourist’s

satisfaction and the Islamic attributes variable contributes to moderate the quality of the

halal tourism destination for the Muslim foreign tourist’s satisfaction. Descriptively, tourism

destinations have fulfilled the expected quality of Muslim foreign tourists, although it’s not

optimal yet (68%). Muslim foreign tourists feel satisfied during the visit to Bandung (80%). The

value of this research is that it identifies the quality of the tourism destination in a Muslim

foreign tourists’ perspective. It will contribute to a new model of thematic tourist destinations

development, which is halal tourism destination. Other than that, it will also increase the

number and variety of research on halal tourism destination and Muslim tourist behavior

which is still a handful.
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