
Emerging Travel Trends: Joy of
Missing Out (JOMO) Vs Iconic

Landmarks
by Fajar Putra

Submission date: 28-Jun-2023 08:22AM (UTC+0700)
Submission ID: 2123710049
File name: Putra2019_JPT_3_1.pdf (242.01K)
Word count: 5673
Character count: 31648



1

3

9

11



2

4



5



4

8



12







7



1

3



6

10









4%
SIMILARITY INDEX

1%
INTERNET SOURCES

2%
PUBLICATIONS

2%
STUDENT PAPERS

1 1%

2 1%

3 <1%

4 <1%

5 <1%

Emerging Travel Trends: Joy of Missing Out (JOMO) Vs Iconic
Landmarks
ORIGINALITY REPORT

PRIMARY SOURCES

Submitted to Baylor University
Student Paper

Submitted to Bournemouth University
Student Paper

Y. Ram, P. Björk, A. Weidenfeld. "Authenticity
and place attachment of major visitor
attractions", Tourism Management, 2016
Publication

Tanja Aitamurto, Andrea Stevenson Won,
Sukolsak Sakshuwong, Byungdoo Kim et al.
"From FOMO to JOMO: Examining the Fear
and Joy of Missing Out and Presence in a 360°
Video Viewing Experience", Proceedings of the
2021 CHI Conference on Human Factors in
Computing Systems, 2021
Publication

Submitted to University of Northumbria at
Newcastle
Student Paper

bmcpublichealth.biomedcentral.com



6 <1%

7 <1%

8 <1%

9 <1%

10 <1%

11 <1%

12 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 5 words

Internet Source

Submitted to University College London
Student Paper

www.emeraldinsight.com
Internet Source

hdl.handle.net
Internet Source

researcharchive.vuw.ac.nz
Internet Source

www.jurnal.ugm.ac.id
Internet Source

www.scriptiebank.be
Internet Source



FINAL GRADE

/100

Emerging Travel Trends: Joy of Missing Out (JOMO) Vs Iconic
Landmarks
GRADEMARK REPORT

GENERAL COMMENTS

Instructor

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12

PAGE 13


