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ABSTRAK

Pada tahun 2023, Kementerian Pariwisata dan Ekonomi Kreatif berfokus pada
pengembangan wisata minat khusus di Indonesia, termasuk wisata ramah muslim
berbasis masjid. Berdasarkan Rencana Induk Pembangunan Kepariwisataan
Daerah Kota Cirebon Tahun 2019-2025 Kota Cirebon sebagai salah satu daerah
dengan fokus pada minat khusus religi, heritage, dan budaya. Masjid Agung Sang
Cipta Rasa merupakan destinasi wisata religi Kota Cirebon dengan daya tarik
heritage yang kaya akan sejarah, budaya, dan keindahan arsitektur. Pendekatan
interpretasi non-personal digunakan sebagai media edukasi wisata religi untuk
mengungkap makna objektif dari situs tersebut, dengan mempertimbangkan
konteks sejarah, budaya, dan sastra. Namun, Masjid Agung Sang Cipta Rasa tidak
memiliki media edukasi dalam bentuk interpretasi non-personal manapun yang
dapat membantu wisatawan dalam memahami makna, simbolisasi dan sejarah
masjid. Penelitian ini bertujuan untuk merancang rencana interpretasi non-personal
sebagai media edukasi dalam wisata religi berbasis masjid di Masjid Agung Sang
Cipta Rasa Kota Cirebon. Dalan pengolahan data penulis menggunakan metode
penelitian kualitatif deskriptif dengan teknik pengambilan data melalui wawancara
dan observasi dan dianalisis dengan reduksi data dan tahapan pembuatan
interpretasi. Hasil penelitian mengkaji daya tarik berdasarkan delapan tema wisata
masjid dan karakteristik wisatawan sebagai acuan pembuatan rancangan
interpretasi non-personal. Rekomendasi dalam bentuk signage, label dan
interpretasi digital e-brochure dan e-booklet yang sesuai dengan karakteristik
wisatawan dan kebutuhan media edukasi Masjid Agung Sang Cipta Rasa.

Kata Kunci: Interpretasi non-personal, wisata religi, wisata masjid, sejarah,
media edukasi



ABSTRACT

In 2023, the Ministry of Tourism and Creative Economy focuses on developing
special interest tourism in Indonesia, including mosque-based Muslim-friendly
tourism. Based on the Cirebon City Regional Tourism Development Master Plan
2019-2025, Cirebon City is one of the areas with a focus on religious, heritage and
cultural special interests. The Great Mosque of Sang Cipta Rasa is a religious
tourism destination in Cirebon City with heritage attractions that are rich in
history, culture, and architectural beauty. The non-personal interpretation
approach is used as an educational medium for religious tourism to reveal the
objective meaning of the site, taking into account the historical, cultural and
literary context. However, the Great Mosque of Sang Cipta Rasa does not have any
educational media in the form of non-personal interpretation that can assist tourists
in understanding the meaning, symbolization and history of the mosque. This study
aims to design a non-personal interpretation plan as an educational medium in
mosque-based religious tourism at the Great Mosque of Cipta Rasa Cirebon City.
In processing the data, the author used descriptive qualitative research methods
with data collection techniques through interviews and observations and analyzed
with data reduction and interpretation making stages. The results of the study
examined the attractiveness based on eight themes of mosque tourism and tourist
characteristics as a reference for making non-personal interpretation design.
Recommendations in the form of signage, labels and digital interpretation of e-
brochures and e-booklets that are in accordance with the characteristics of tourists
and the needs of educational media for the Great Mosque of Sang Cipta Rasa.

Keywords: Non-personal interpretation, religious tourism, mosque tourism,
history, educational media.
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