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ABSTRAK 

Bauran Promosi memainkan peran yang sangat penting dalam membangun brand 
awareness di industri restoran. Dalam lingkungan yang kompetitif, restoran perlu 
menggunakan pendekatan kreatif dan efektif untuk menarik perhatian pelanggan 
potensial dan memperkuat citra merek mereka. Penelitian ini bertujuan untuk 
mengetahui upaya yang dilakukan Nana Heritage Kitchen and Gallery dalam 
membangun brand awareness melalui bauran promosi dan melibatkan 6 informan 
yaitu 1 owner dan 5 konsumen. Pada penelitian ini peneliti menggunakan metode 
penelitian pendekatan kualitatif. Hasil penelitian menunjukkan bahwa Nana Heritage 
Kitchen and Gallery baru mencapai tingkat brand recognition dalam tingkat kesadaran 
merek di benak konsumen. Bauran promosi dianggap sangat penting dalam 
membangun kesadaran merek Nana Heritage Kitchen and Gallery di Bandung, 
sebaiknya bauran promosi yang dilakukan terus ditingkatkan dan dikembangkan lagi 
agar merek Nana Heritage Kitchen and Gallery selalu dikenal oleh masyarakat. 

Kata Kunci : AISAS, Brand Awareness, Promosi. 
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ABSTRACT 

The promotion mix plays a very important role in building brand awareness in the 
restaurant industry. In a competitive environment, restaurants need to use creative and 
effective approaches to attract the attention of potential customers and strengthen their 
brand image. This study aims to determine the efforts made by Nana Heritage Kitchen 
and Gallery in building brand awareness through promotional mix and  involved 6 
informants, they are 1 owner and 5 consumers. This study uses a qualitative approach 
research method. The results of the study show that Nana Heritage Kitchen and Gallery 
has just reached the level of brand recognition in the level of brand awareness in the 
minds of consumers. The promotion mix is considered very important in building 
awareness of the Nana Heritage Kitchen and Gallery brand in Bandung. The 
promotion mix should be continuously improved and developed so that the Nana 
Heritage Kitchen and Gallery brand will always be known by the public. 

Keywords : AISAS, Brand Awareness, Promotion.  
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