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MOTTO

"Not because the God doesn't know you're crying,
but God knows you're strong”
Mark Lee.

"be quiet, don‘t cry.”

Jeong Jaehyun.

"Do whatever is within your capabilities, never compare yourself to others,
because only you who understand of your weaknesses and strengths.”

Ayuwanda Harisbaya

"Be a good person and make your mom proud in heaven”

Ayuwanda Harisbaya
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ABSTRAK

Proyek akhir ini berjudul “Perancangan Media Sosial Kampung Wisata Tematik
di Kecamatan Cibiru”. Penelitian ini menggunakan metode kualitatif eksploratif
dengan teknik pengumpulan data melalui observasi, wawancara, dan
dokumentasi. Responden dari penelitian ini terdiri dari pengelola Kampung
Wisata Tematik Kecamatan Cibiru, Staff Kelurahan Cisurupan, Pengunjung
Kampung Wisata Tematik Kecamatan Cibriu, dan socia/ media expert. Tujuan
dari penelitian ini adalah membuat perancangan media sosial untuk Kampung
Wisata Tematik Kecamatan Cibiru. Berdasrkan hasil dari olahan data yang
dilakukan oleh peneliti menunjukan bahwa Kampung Wisata Tematik di
Kecamatan Cibiru masih kurang dalam melakukan pemasaran, sehingga masih
banyaknya wisatawan yang belum mengetahui destinasi wisata ini. Maka dari
itu peneliti mengajukan rekomendasi sebagai berikut : pembuatan akun media
sosial dengan menyesuaikan target audience yang diinginkan pihak pengelola
dan Kelurahan Cisurupan, penggunaan visual appeal, format content yang
baik, consistency (visual, tone of voice, dan frekuens unggahan) serta user
engagement.

Kata Kunci : Perancangan Media Sosial, Pemasaran Digital, Konten

Media Sosial.
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ABSTRACT

This final project is titled "Designing Social Media for the Thematic Tourism
Village in Cibiru District.” This research utilizes an exploratory qualitative
method with data collection techniques through observation, interviews, and
documentation. The respondents for this research consist of the managers of
the Thematic Tourism Village in Cibiru District, the staff of Cisurupan Sub-
district, visitors to the Thematic Tourism Village in Cibiru District, and a social
media expert. The objective of this research is to create a social media design
for the Thematic Tourism Village in Cibiru District. Based on the results of data
analysis conducted by the researcher, it is indicated that the Thematic Tourism
Village in Cibiru District lacks marketing efforts, resulting in many tourists being
unaware of this tourist destination. Therefore, the researcher proposes the
following recommendations: creating a social media account while tailoring it
to the desired target audience of the managers and Cisurupan Sub-district,
using visual appeal, employing good content formats, ensuring consistency in
visuals, tone of voice, and posting frequency, as well as focusing on user
engagement.

Keywords: Social Media Design, Digital Marketing, Social Media

Content.
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