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ABSTRAK

Museum Geologi Bandung merupakan salah satu destinasi bertema wisata edukasi di
Kota Bandung. Berada di pusat kota Bandung dan memiliki koleksi geologi yang
lengkao di Indonesia menjadikan Museum ini ramai dikunjungi sebagai sarana edukasi.
Instagram Museum Geologi Bandung (@Geomuzee) yang berperan sebagai media
penyaluran informasi dan komunikasi dengan audiens dinilai memiliki hambatan
dalam pelaksanannya. Kesulitan untuk menemukan jenis konten yang sesuai dengan
preferensi audiens dan berdasarkan pra survey ditemukan pula bahwa konten instagram
miliki Museum Geologi Bandung kurang informatif dan menarik. Oleh karena itu
peneliti menggunakan konsep Content Marketing sebagai solusi dari fenomena atau
permasalahan yang tejadi di lapangan. Penelitian ini menggunakan pendekatan
kualitatif deskriptif dengan teknik analisis menggunakan konsep Content Marketing
yang terdiri atas 7 tahap, namun peneliti membatasi penelitian ini dengan hanya
menerapkan 5 dari 7 tahap tersebut berupa, (1) Analyze Your Company's Business, (2)
Describe Your Typical Customer, (3) Set Your Goals, (4) Decide Your Content

Marketing Mix, (5) Plan a Timetable.

Kata Kunci : Museum Geologi Bandung, Alat Komunikasi Pemasaran, Content

Marketing, Pengembangan Instagram



ABSTRACT

The Bandung Geological Museum is one of the themed educational tourism
destinations in the city of Bandung. Being in the center of Bandung and having a
collection of geology that is complete in Indonesia makes this museum crowded with
visitors as an educational facility. Bandung Geological Museum Instagram
(@Geomuzee) which acts as a medium for channeling information and communication
with audiences is considered to have obstacles in its implementation. It was difficult to
find the type of content that suits audience preferences and based on the pre-survey it
was also found that the Bandung Geological Museum's Instagram content was less
informative and interesting. Therefore researchers use the concept of Content
Marketing as a solution to phenomena or problems that occur in the field. This research
uses a descriptive qualitative approach with analytical techniques using the concept of
Content Marketing which consists of 7 stages, but the researchers limit this research
by only applying 5 of the 7 stages in the form of, (1) Analyze Your Company's Business,
(2) Describe Your Typical Customer, (3) Set Your Goals, (4) Decide Your Content

Marketing Mix, (5) Plan a Timetable.

Keywords: Bandung Geological Museum, Marketing Communication Tools, Content

Marketing, Instagram Development
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