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ABSTRAK 

 

Penelitian ini bertujuan untuk membuat rencana strategi pemasaran media sosial 

Instagram yaitu menentukan tujuan yang jelas, membangun brand beserta 

optimalisasinya, Pemenejemenan akun Instagram, membangun dan menarik followers, 

tools tambahan untuk Instagram, Instagram live dan memposisikan pengguna menjadi 

customer pada destinasi pariwisata Pura Tirta Empul yang belum memiliki akun khusus 

resmi. Metode penelitian yang digunakan adalah metode kualitatif dengan pendekatan 

deskriptif eksploratif serta menggunakan teknik alat bantu yang berupa observasi, 

wawancara dengan Dinas Pariwisata Kabupaten Gianyar dan kuesioner. Penelitian ini 

menghasilkan Instagram Marketing Strategy yang akan digunakan pada pengelolaan 

Instagram Pura Tirta Empul sebagai media informasi dan promosi. 

Kata Kunci: Media Sosial Instagram, strategi pemasaran, Pura Tirta Empul di 

Kabupaten Gianyar, Bali 
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ABSTRACT 

 

This research aims to create a social media marketing strategy plan for Instagram with 

determining clear goals, building a brand and optimization, managing Instagram 

accounts, building and attracting followers, additional tools for Instagram, Instagram 

live and positioning users to become customers for the Tirta Empul Temple tourism 

destination which its official account not existed yet. The research method used is a 

qualitative method with a descriptive exploratory approach and uses assistive 

techniques in the form of observation, interviews with the Gianyar Regency Tourism 

Office and questionnaires. This research produces an Instagram Marketing Strategy 

that will be used in the management of Pura Tirta Empul's Instagram as a medium of 

information and promotion. 

Keywords: Instagram social media, Marketing strategy, Tirta Empul Temple in 

Gianyar Regency, Bali 
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Tiago, M. T. P. M. B., & Veríssimo, J. M. C. (2014). Digital marketing and social 

media: Why bother? Business Horizons. Digital marketing and social media: 

Why bother? - ScienceDirect 

Tuten, T. L, Solomon, M. L. (2017).  Sosial Media Marketing. Sage Publication 

https://books.google.co.id/books?id=XQg_DwAAQBAJ&lpg=PT15&dq=socia

l%20media%20marketing&lr&pg=PT15#v=onepage&q=social%20media%20

marketing&f=false 

https://static1.squarespace.com/static/5af286a45ffd202333e83c83/t/5bc031011905f44ffb6917d4/1539322140281/eBook+IG+marketing+-+GV+10.11.18.pdf
https://static1.squarespace.com/static/5af286a45ffd202333e83c83/t/5bc031011905f44ffb6917d4/1539322140281/eBook+IG+marketing+-+GV+10.11.18.pdf
https://static1.squarespace.com/static/5af286a45ffd202333e83c83/t/5bc031011905f44ffb6917d4/1539322140281/eBook+IG+marketing+-+GV+10.11.18.pdf
https://static1.squarespace.com/static/5af286a45ffd202333e83c83/t/5bc031011905f44ffb6917d4/1539322140281/eBook+IG+marketing+-+GV+10.11.18.pdf
https://doi.org/10.1016/j.bushor.2014.07.002
https://doi.org/10.1016/j.bushor.2014.07.002
https://books.google.co.id/books?id=XQg_DwAAQBAJ&lpg=PT15&dq=social%20media%20marketing&lr&pg=PT15#v=onepage&q=social%20media%20marketing&f=false
https://books.google.co.id/books?id=XQg_DwAAQBAJ&lpg=PT15&dq=social%20media%20marketing&lr&pg=PT15#v=onepage&q=social%20media%20marketing&f=false
https://books.google.co.id/books?id=XQg_DwAAQBAJ&lpg=PT15&dq=social%20media%20marketing&lr&pg=PT15#v=onepage&q=social%20media%20marketing&f=false

