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ABSTRAK 

 

Pandemi Covid-19 telah membuat vakum sektor pariwisata. Setelah negara 

Indonesia memasuki era new normal, sektor pariwisata perlu memulai gerakan 

baru, terutama biro perjalanan wisata. Sebagai salah satu upaya meningkatkan 

penjualan, perusahaan biro perjalanan wisata perlu melakukan bauran promosi 

termasuk WITA Tour Bandung. Penelitian ini bertujuan untuk menanalisis bauran 

promosi (advertising, public relations, personal selling, sales promotion, direct and 

digital marketing) pada perusahaan WITA Tour Bandung. Penelitian ini 

menggunakan metode kuantitatif deskriptif. Penelitian ini menggunakan teknik 

pengambilan data berupa kuesioner yang disebarkan melalui Google Form kepada 

55 pelanggan WITA Tour Bandung yang telah membeli paket wisata outbound 

selama bulan Juni 2023. Analisis data dilakukan menggunakan aplikasi SPSS 26. 

Berdasarkan data yang diperoleh, ditemukan bahwa untuk dimensi advertising dan 

sales promotion yang telah dilakukan oleh WITA Tour Bandung sudah termasuk 

dalam kategori Baik, sedangkan dimensi public relation, personal selling serta 

direct and digital marketing sudah termasuk dalam kategori Sangat Baik. Oleh 

sebab itu, maka diharapkan dapat memaksimalkan kegiatan promosi media out of 

home (dimensi advertising) dan mengoptimalkan partisipasi pada kegiatan pameran 

(dimensi sales promotion). 

 

Kata Kunci : Bauran Promosi; Penjualan Paket Wisata; Paket Wisata Outbound  
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ABSTRACT 

 

The Covid-19 pandemic has created a vacuum in the tourism sector. After 

Indonesia entered the new normal era, the tourism sector needs to start a new 

movement, especially travel agencies. As one of the efforts to increase sales, travel 

agency companies need to carry out a promotion mix including WITA Tour 

Bandung. This study aims to analyze the promotion mix (advertising, public 

relations, personal selling, sales promotion, direct and digital marketing) at the 

WITA Tour Bandung company. This research uses descriptive quantitative methods. 

This study uses data collection techniques in the form of questionnaires distributed 

via Google Form to 55 WITA Tour Bandung customers who have purchased 

outbound tour packages during June 2023. Based on the data obtained, it was found 

that the dimensions of advertising and sales promotion that have been carried out 

by WITA Tour Bandung are included in the Good category, while the dimensions of 

public relations, personal selling and direct and digital marketing are included in 

the Very Good category. Therefore, it is expected to maximize out of home media 

promotion activities (advertising dimension) and optimize participation in 

exhibition activities (sales promotion dimension). 

 

Keywords: Promotion Mix; Sales of Tour Packages; Outbound Tour Packages 
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