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ABSTRAK

Pandemi COVID 19 memberikan dampak yang sangat besar terhadap ekonomi dan
juga industri pariwisata Indonesia. Mengacu kepada Arah Kebijakan dan Program
Pariwisata dan Ekonomi Kreatif Tahun 2023 yang disusun oleh Kementerian
Pariwisata dan Ekonomi Kreatif yang mana salah satu fokus adalah pariwisata
berkelanjutan (sustainable tourism) adalah memberikan dampak positif terhadap
lingkungan sekitar dan menjadi sangat penting untuk diikuti oleh pemangku
kepentingan bisnis, termasuk pelaku bisnis perjalanan. Penelitian ini bertujuan
untuk mengetahui sejauh mana penerapan kriteria sustainable tour operator di
PT Destination Asia Bali dalam meningkatkan keunggulan bersaing di industri
perjalanan. Dalam penelitian ini, penulis memakai metode kualitatif deskriptif.
Wawancara, dokumentasi dan tinjauan pustaka sebagai teknik pengumpulan data
dan menggunakan alat kumpul data pedoman wawancara dan dokumentasi.
Dari hasil penelitian diperoleh data bahwa PT Destination Asia sebagai four
operator yang sudah beroperasi sejak tahun 1996 di sebelas negara dan tujuh belas
kantor operasional memiliki keunggulan bersaing karena menerapkan sepuluh
kriteria Travelife sustainable tour operator dalam kegiatan operasional bisnis dan
juga saat berinteraksi dengan pelanggan, pemangku kepentingan dan pemasok serta
berkontribusi pada masyarakat dan pariwisata secara berkelanjutan. Berdasarkan
proses penelitian dan analisis yang dilakukan, penulis menyimpulkan bahwa secara
keseluruhan, sistem manajemen berkelanjutan PT Destination Asia telah berhasil
meningkatkan keterlibatan perusahaan dalam keberlanjutan dengan memberikan
sikap yang kuat untuk mengatasi tantangan dalam pertumbuhan industri pariwisata
yang pesat. PT Destination Asia dapat mempertimbangkan rekomendasi bermitra
dengan desa maju dan mandiri untuk memperluas dampak positif penerapan kriteria
sustainable tour operator dan menjadi role model bagi tour operator yang ingin
menerapkan kriteria sustainable tour operator.

Kata Kunci: GSTC, Sustainable Tourism, Travelife, Sustainable Tour Operator,
Sustainable Certification for Tour Operator, Travel industry, Travelife criteria,
Competitive Advantage.
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ABSTRACT

The COVID 19 epidemic has had a significant negative impact on both the tourism
and Indonesian economies. Referring to the Ministry of Tourism and Creative
Economy's 2023 Tourism and Creative Economy Policy and Program Directions,
one focus is sustainable tourism, which aims to have a positive impact on the
environment and is crucial for business stakeholders, including business travelers,
to adhere to. This study attempts to ascertain how PT Destination Asia Bali applies
sustainable tour operator principles to get a competitive edge in the tourism sector.
The writers of this study employed a descriptive qualitative methodology.
As methods for gathering data, interviews, documentation, and literature reviews
are used, together with interview-guided data collection instruments and
documentation. From the study's findings, information was gathered indicating that
PT Destination Asia, a tour operator with operations in eleven countries and
seventeen operational offices since 1996 has a significant competitive advantage in
travel industry, adheres to the Ten Travelife sustainable tour operator criteria in
its business operations, as well as when dealing with clients, stakeholders, and
suppliers and making sustainable contributions to society and tourism. The authors
draw the conclusion that overall, PT Destination Asia's sustainable management
system has been successful in increasing corporate involvement in sustainability by
providing a strong attitude to address challenges in the quickly expanding tourism
industry. This conclusion is based on the research process and analysis carried out.
To increase the beneficial effects of applying sustainable tour operator
requirements, PT Destination Asia may want to take recommendations on
collaborating with advanced and independent communities into consideration and
establish themselves as an example for other tour operators who want to use the
sustainable tour operator criterion.

Keywords: GSTC, Sustainable Tourism, Travelife, Sustainable Tour Operators,

Sustainable Certification for Tour Operators, Travel industry, Travelife criteria,
Competitive Advantage.
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