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ABSTRACT 

 

Hotel industry is growing significantly. To win the business competition 

and become guest’s first choice among other hotel, specific strategies are needed. 

One of them that considered as relevant strategy is maintaining relationship with 

guest by creating loyalty program. Cinnamon Hotel Boutique Syariah Bandung is 

a four star boutique hotel located in the strategic area of Bandung, West Java. This 

hotel implement Islamic sharia concept in the hotel operation, that in past few 

years got more acknowledgement and attention from many guest especially 

muslim people. This research study aimed to determine the Implementation of the 

Information System of Membership Program at Cinnamon Hotel Boutique 

Syariah Bandung. This research is expected to provide a better understanding 

regarding membership program and the important of information system 

implementation. A qualitative approach was applied in this research with 

descriptive method, the method used in attempt to describe and interpret the 

phenomenon in accordance where the data were collected through in-depth 

interview, participant observation, and documentation. In this research we 

founded that the information system for the membership program was needs some 

improvement, considering that hotel management team handle it by them self 

without any third party services. 

Keywords: Information System, Membership Program, Hotel Industry, Sharia 

Concept Hotel 
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