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ABSTRAK

Penelitian ini bertujuan untuk mengevaluasi pelaksanaan komunikasi pemasaran
yang dilakukan oleh Museum Seni Rupa dan Keramik Jakarta untuk meningkatkan
kunjungan wisatawan. Metode penelitian yang digunakan adalah pendekatan
kualitatif, dengan data yang dikumpulkan melalui wawancara, observasi dan
dokumentasi. Fokus pada penelitian ini adalah resiliensi komunikasi pemasaran
yang mencakup aspek emotion regulation, impulse control, optimism, causal
analysis, empathy, self eficacy, dan reaching out. Penelitian ini juga menilai
efektivitas dari marketing communication mix yang digunakan seperti advertising,
sales promotion, event and experience, PR and publicity, direct marketing,
interactive marketing, dan personal selling.

Hasil penelitian menunjukan bahwa meskipun berbagai upaya komunikasi
pemasaran telah dilakukan, terdapat beberapa yang perlu diperkuat agar efektiv.
Beberapa hambatan dalam pelaksanaan promosi dan strategi yang tidak konsisten
menajdi tantangan yang perlu dihadapi oleh pengelola museum. Penelitian ini
memberikan rekomendasi untuk penguatan dan optimalisasi strategi komunikasi
pemasaran melalui resiliensi yang baik untuk meningkatkan jumlah kunjungan
wisatawan ke Museum Seni Rupa dan Keramik Jakarta.

Kata kunci: Komunikasi pemasaran, resiliensi, museum seni rupa dan
keramik, wisatawan
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ABSTRACT

This research aims to evaluate the implementation of marketing communications
carried out by the Jakarta Fine Arts and Ceramics Museum to increase tourist visits.
The research method used is a qualitative approach, with data collected through
interviews, observation and documentation. The focus of this research is marketing
communications resilience which includes aspects of emotion regulation, impulse
control, optimism, causal analysis, empathy, self-efficacy, and reaching out. This
research also assesses the effectiveness of the marketing communication mix used,
such as advertising, sales promotion, events and experience, PR and publicity, direct
marketing, interactive marketing, and personal selling.

The research results show that although various marketing communication efforts
have been carried out, there are several that need to be strengthened to be effective.
Several obstacles in implementing promotions and inconsistent strategies are
challenges that need to be faced by museum managers. This research provides
recommendations for strengthening and optimizing marketing communication
strategies through good resilience to increase the number of tourist visits to the
Jakarta Fine Arts and Ceramics Museum.

Key words: Marketing communications, resilience, fine arts and ceramics
museum, tourists
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