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ABSTRAK

Proyek akhir ini mengkaji tentang bagaimana search engine marketing
melalui Google ads sebagai media promosi di Hotel Vila Ombak Gili Trawangan,
Lombok. Penelitian yang berjudul Search Engine Marketing melalui Google Ads
di Hotel Vila Ombak Gili Trawangan, Lombok, mengunakan metode analisis
deskriptif dengan satu variable. Penelitian ini berdasarkan hasil perolehan aktivitas
iklan pada search engine Google dengan bantuan dokumentasi data Google
Analytics. Berdasarkan hasil penelitian, penulis mendapati bahwa keyword, ads,
landing page dan conversion path sebagai attribute Search Engine Marketing di
Hotel Vila Ombak Gili Trawangan, Lombok sudah cukup baik. Akan tetapi belum
sepenuhnya maksimal sehingga diperlukan perbaikan-perbaikan yang berkaitan
dengan search engine marketing untuk membantu meningkatkan performa iklan

Google Ads pada Hotel Vila Ombak.

Kata Kunci: Search Engine Marketing, Google Ads, Clicks, Conversion and
Impression.



ABSTRACT

This final project examines how search engine marketing through Google
ads as a promotional media at the Vila Ombak Hotel Gili Trawangan, Lombok. The
study, entitled Search Engine Marketing through Google Ads at the Vila Ombak
Hotel in Gili Trawangan, Lombok, uses a descriptive analysis method with one
variable. This research is based on advertisement results on Google search engine
advertisements with the help of Google Analytics data documentation. Based on the
results of the study, the authors found keywords, advertisements, landing pages and
conversion paths as attributes of Search Engine Marketing at the Vila Ombak Hotel
in Gili Trawangan, Lombok. However, it is not entirely successful therefor
improvements are needed with search engine marketing to help improve the
performance of Google ads in the Vila Ombak Hotel.

Keywords: Search Engine Marketing, Google Ads, Clicks, Conversion and
Impression.
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