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MOTTO 

 
 

“Hidup adalah soal keberanian, menghadapi yang tanda tanya, tanpa kita mengerti 

tanpa kita bisa menawar. Terimalah dan hadapilah.” 

- Soe Hok Gie - 

 

 

 

نَّكُماُ فَلَا نْياَا الْحَياَةُا تغَرَُّ الدُّ  

“Maka jangan sekali-kali membiarkan kehidupan dunia ini memperdayakan 

kamu.” 

(Q.S Fatir: 5) 

 

 

 

“no one is perfect, life will get better if you let it and try to chase your dreams 

until you realize that the life you're living right now is the dream you've been 

dreaming of.” 

- Penulis -  
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ABSTRAK 

 
Perkampungan Budaya Betawi (PBB) Setu Babakan merupakan cagar budaya 

yang terletak di Jagakarsa, Jakarta Selatan. Destinasi wisata ini memiliki produk 

wisata nilai-nilai Kebudayaan Betawi. Dalam upaya melestarikan nilai Budaya 

Betawi dilakukan pemasaran digital salah satunya melalui media sosial Instagram, 

namun media sosial Instagram PBB Setu Babakan telah diretas. Maka tujuan 

penelitian ini melakukan perancangan media sosial Instagram bagi Perkampungan 

Budaya Betawi Setu Babakan melalui pendekatan Design Thinking Process guna 

meningkatkan pelestarian dan promosi budaya Betawi. Penelitian ini 

menggunakan desain penelitian kualitatif deskriptif. Data dikumpulkan melalui 

wawancara, observasi, serta dokumentasi. Selanjutnya pengolahan data dilakukan 

melalui metode perancangan Design Thinking Process yaitu Empathize, Define, 

Ideate, Prototype, dan Test oleh Plattner (2019). Hasil penelitian ini yaitu media 

pemasaran digital dalam bentuk akun media sosial Instagram 

@setubabakanbetawi_ untuk meningkatkan kesadaran dan minat kunjungan 

masyarakat pada destinasi wisata kawasan PBB Setu Babakan. 

Kata Kunci: Perkampungan Budaya Betawi Setu Babakan, Digital 

Marketing, Instagram.  
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ABSTRACT 

 
Setu Babakan Betawi Cultural Village (PBB) is a cultural heritage located in 

Jagakarsa, South Jakarta. This tourist destination has a tourist product of Betawi 

Cultural values. In an effort to preserve the value of Betawi Culture, digital 

marketing is carried out, one of which is through Instagram social media, but 

PBB Setu Babakan's Instagram social media has been hacked. So the purpose of 

this research is to design Instagram social media for the Setu Babakan Betawi 

Cultural Village through the Design Thinking Process approach to improve the 

preservation and promotion of Betawi culture. This research used a descriptive 

qualitative research design. Data was collected through interviews, observation, 

and documentation. Furthermore, data processing is carried out through the 

Design Thinking Process design method, namely Empathize, Define, Ideate, 

Prototype, and Test by Plattner (2019). The results of this study are digital 

marketing media in the form of an Instagram social media account 

@setubabakanbetawi_ to increase awareness and interest in public visits to 

tourist destinations PBB Setu Babakan area. 

Key Words: Setu Babakan Betawi Cultural Village, Digital Marketing, 

Instagram.  
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