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ABSTRAK  

  
Paket Wisata Bandung adalah salah satu paket wisata yang mengalami penurunan 

penjualan paling signifikan di Mentari Tour and Travel Bandung. Penelitian ini 

bertujuan untuk mengeksplorasi dan mengembangkan paket wisata tersebut. 

Dengan menggunakan metode kualitatif eksploratif, data penelitian ini 

dikumpulkan melalui teknik wawancara mendalam terhadap empat informan dari 

perusahaan, observasi non-partisipatif, dan dokumentasi. Analisis dilakukan dengan 

cara reduksi data, penyajian data, dan penarikan kesimpulan. Berdasarkan hasil 

penelitian, ditemukan bahwa transportasi dalam paket wisata ini menggunakan unit 

yang tidak baru, akomodasi masih konvensional dengan fasilitas hotel kelas 

menengah, destinasi wisata belum variatif dan tak mengikuti tren kekinian, meski 

demikian semua tour guide sudah memiliki lisensi yang sah, dengan fasilitas 

restoran yang bersih dan enak, walaupun tidak mewakili otentisitas dan lokalitas 

kota Bandung. Oleh sebab itu, direkomendasikan agar paket wisata ini 

meningkatkan kualitas dari transportasi dengan unit yang terbaru dan memiliki 

fasilitas yang nyaman, memilih destinasi wisata yang kekinian untuk memberikan 

pengalaman terbaru dan edukatif, menggunakan akomodasi yang nyaman serta 

kekinian agar dapat memberikan pengalaman menginap yang berbeda dari hotel, di 

samping memilih restoran yang bersih, makanan nya enak, serta mewakili 

otentisitas dan lokalitas kota Bandung.  

Kata Kunci : Paket Wisata, Pengembangan, Kota Bandung   
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ABSTRACT  

  
Package Tour Bandung is one of the tour packages that experienced the most 

significant decline in sales at Mentari Tour and Travel Bandung. Sales at Mentari 

Tour and Travel Bandung. This research aims to explore and develop the tour 

package. By using an exploratory qualitative method, the data for this study was 

collected through in-depth interviews with four informants from the company 

through in-depth interview techniques with four informants from the company, non- 

participatory observation, and documentation. Analysis was conducted by reducing 

data reduction, data presentation, and conclusion drawing. Based on the research 

results, found that transportation in this tour package uses units that are not new, 

accommodation is still conventional with middle-class hotel facilities, destination 

accommodation is still conventional with middle-class hotel facilities, tourist 

destinations are not varied and do not follow current trends. Tourist destinations 

are not yet varied and do not follow the current trends, however all tour guides 

already have a valid license, with guides already have a valid license, with clean 

and tasty restaurant facilities, although they do not represent authenticity. and 

delicious, even though they do not represent the authenticity and locality of 

Bandung. By Therefore, it is recommended that this tour package improve the 

quality of the transportation, transportation with the latest units and have 

comfortable facilities, choose contemporary tourist destinations to provide the 

latest experience. Choose contemporary tourist destinations to provide a new and 

educational experience, use comfortable and up-to-date accommodations in order 

to provide an a different staying experience from hotels, in addition to choosing 

restaurants that are clean, have good food, and represent the community.clean, 

delicious food, and represent the authenticity and locality of Bandung.  

Keywords: Tourism Package,Development, Bandung City  
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