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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh customer experience 

terhadap revisit intention wisatawan di Dusun Bambu. Pendekatan yang digunakan 

adalah metode deskriptif kuantitatif dengan teknik non-probability sampling, 

khususnya purposive sampling. Sampel penelitian terdiri dari 270 responden 

wisatawan dari berbagai kota yang telah mengunjungi Dusun Bambu. Penyebaran 

kuesioner dilakukan secara langsung oleh peneliti kepada wisatawan di beberapa 

atraksi wisata Dusun Bambu dan secara online melalui Google Form. Data 

dianalisis menggunakan teknik regresi linear sederhana. Wisatawan yang telah 

berkunjung ke Dusun Bambu menjadi responden utama dalam penelitian ini, 

menunjukkan bahwa customer experience berpengaruh terhadap revisit intention 

wisatawan di Dusun Bambu. Penelitian ini penting karena meskipun Dusun Bambu 

telah memperoleh predikat baik dan penghargaan dari Kementerian Pariwisata, 

masih terdapat ulasan negatif yang tersebar di internet. Ulasan tersebut 

mempengaruhi citra Dusun Bambu dan membuat wisatawan yang sebelumnya 

berencana untuk kembali menjadi ragu. Akibatnya, review negatif tersebut tidak 

hanya mempengaruhi persepsi umum tetapi juga mengurangi minat wisatawan 

untuk kembali mengunjungi Dusun Bambu. 

Kata Kunci: customer experience, sense, feel, think, act, relate, revisit intention, 

intention to recommended, intention to revisit. 

  



 
 

 viii 

ABSTRACT 

This study aims to determine the effect of customer experience on the revisit 

intention of tourists in Dusun Bambu. The approach used is quantitative descriptive 

method with non-probability sampling technique, specifically purposive sampling. 

The research sample consisted of 270 tourist respondents from various cities who 

had visited Dusun Bambu. The distribution of questionnaires was carried out 

directly by researchers to tourists in several Dusun Bambu tourist attractions and 

online via Google Form. Data were analyzed using simple linear regression 

techniques. Tourists who have visited Dusun Bambu are the main respondents in 

this study, showing that customer experience affects the revisit intention of tourists 

in Dusun Bambu. This research is important because although Dusun Bambu has 

received a good predicate and award from the Ministry of Tourism, there are still 

negative reviews scattered on the internet. These reviews affect the image of  Dusun 

Bambu and make tourists who were planning to return hesitant. As a result, these 

negative reviews not only affect the general perception but also reduce the interest 

of tourists to return to visit Dusun Bambu. 

Keywords: customer experience, sense, feel, think, act, relate, revisit intention, 

intention to recommend, intention to revisit. 
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