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ABSTRAK 

 

Keberadaan relawan krusial dalam penyelenggaraan acara dan berkontribusi 

signifikan terhadap kesuksesannya. Penelitian ini bertujuan mengidentifikasi 

motivasi kerja relawan dalam acara BandungxBeauty 2024. Penelitian yang 

berlangsung pada Maret-Juli 2024 ini menggunakan pendekatan kuantitatif, dengan 

menyebarkan kuesioner berisi 25 pertanyaan secara online kepada 83 relawan 

sebagai sampel selama kegiatan BandungxBeauty berlangsung (3-5 Mei 2024). 

Dengan menggunakan teori Volunteer Motivation Scale for International Sporting 

Event dari Bang & Ross (2009) yang disesuaikan untuk pameran, penelitian ini 

menggali motivasi kerja relawan dari tujuh dimensi. Dari tujuh dimensi tersebut, 

nilai tertinggi diraih oleh dimensi career orientation sedangkan yang terendah oleh 

dimensi community involvement. Sementara itu, dimensi expression of value 

mendapatkan hasil yang sangat baik, dimensi community involvement mendapatkan 

hasil baik, dimensi interpersonal contact mendapatkan hasil sangat baik, dimensi 

career orientation mendapatkan hasil sangat baik, dimensi personal growth 

mendapatkan hasil sangat baik, dimensi extrinsic rewards mendapatkan hasil baik, 

dan dimensi love of beauty expo mendapatkan hasil sangat baik. Berdasarkan hasil 

tersebut, maka untuk meningkatkan dimensi community involvement 

direkomendasikan kepada pihak penyelenggara agar dapat membuat suatu 

komunitas sebagai wadah bagi para relawan ini untuk membangun jejaring. 

Kata Kunci: motivasi relawan, event volunteering, pameran kecantikan, 

BandungxBeauty 2024 
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ABSTRACT 

 

The presence of volunteers is crucial in organizing events and significantly 

contributes to their success. This research aims to identify the work motivation of 

volunteers in the BandungxBeauty 2024 event. The study, conducted from March to 

July 2024, uses a quantitative approach by distributing an online questionnaire 

containing 25 questions to 83 volunteers as samples during the BandungxBeauty 

activities (May 3-5, 2024). Using the Volunteer Motivation Scale for International 

Sporting Events theory by Bang & Ross (2009) adapted for exhibitions, this 

research explores volunteer work motivation across seven dimensions. Among these 

dimensions, the highest score was achieved by the career orientation dimension, 

while the lowest was by the community involvement dimension. Meanwhile, the 

expression of value dimension received very good results, the community 

involvement dimension received good results, the interpersonal contact dimension 

received very good results, the career orientation dimension received very good 

results, the personal growth dimension received very good results, the extrinsic 

rewards dimension received good results, and the love of beauty expo dimension 

received very good results. Based on these results, to enhance the community 

involvement dimension, it is recommended that the organizers create a community 

as a platform for these volunteers to build networks. 

Keywords: motivation, volunteer, event volunteering, beauty exhibition, 

BandungxBeauty 2024  
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