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ABSTRAK

Pertumbuhan industri pameran di Indonesia mendorong perlunya evaluasi
menyeluruh terhadap penyelenggaraan event, khususnya dari perspektif exhibitor
sebagai salah satu pemangku kepentingan utama. Penelitian ini bertujuan untuk
mengevaluasi pelaksanaan /ron-Steel Summit & Exhibition Indonesia 2025 (ISSEI)
yang diselenggarakan oleh PT Debindo Mega Promo, dengan menggunakan
pendekatan kuantitatif deskriptif. Penilaian dilakukan berdasarkan empat dimensi
utama dalam Exhibitor-Based Evaluation System, yaitu Exhibition Brand and
Image, Exhibition Service, Exhibition Cost, dan Exhibition Revenue. Data
dikumpulkan melalui penyebaran kuesioner kepada 66 exhibitor yang
berpartisipasi dalam ISSEI 2025, dan dianalisis menggunakan statistik deskriptif
serta skala likert. Hasil penelitian menunjukkan bahwa secara keseluruhan,
exhibitor memberikan penilaian sangat baik terhadap brand and image serta service
pameran, dengan nilai rata-rata tertinggi pada reputasi penyelenggara dan ketepatan
waktu agenda. Namun, terdapat penilaian yang kurang optimal pada aspek
exhibition revenue, khususnya dalam indikator peningkatan pangsa pasar.
Penelitian ini memberikan kontribusi teoritis terhadap kajian evaluasi pameran
berbasis exhibitor dan menawarkan masukan praktis bagi penyelenggara dalam
meningkatkan kualitas event ke depan. Evaluasi mendalam dari sudut pandang
exhibitor ini diharapkan menjadi dasar strategis untuk pengembangan pameran
serupa di masa mendatang.

Kata Kunci: Evaluasi Pameran, MICE, Exhibitor, ISSEI 2025, Exhibition Brand
and Image, Exhibition Service, Exhibition Cost, Exhibition Revenue



ABSTRACT

The growth of the exhibition industry in Indonesia highlights the need for a
comprehensive evaluation of event implementation, particularly from the
perspective of exhibitors as key stakeholders. This study aims to evaluate the
execution of the Iron-Steel Summit & Exhibition Indonesia 2025 (ISSEI), organized
by PT Debindo Mega Promo, using a descriptive quantitative approach. The
assessment is based on four key dimensions of the Exhibitor-Based Evaluation
System: Exhibition Brand and Image, Exhibition Service, Exhibition Cost, and
Exhibition Revenue. Data were collected through questionnaires distributed to 66
exhibitors who participated in ISSEI 2025 and analyzed using descriptive statistics
and the Likert scale. The findings reveal that exhibitors gave very positive ratings
to the brand and image, as well as the services of the exhibition, with the highest
scores in the organizer’s reputation and event schedule punctuality. However, the
revenue dimension received less favorable feedback, especially regarding the
exhibition’s impact on increasing market share. This research contributes
theoretically to the literature on exhibition evaluation from the exhibitor’s
perspective and offers practical insights for organizers seeking to improve future
event quality. A thorough evaluation from the exhibitor's viewpoint is expected to
serve as a strategic foundation for developing similar exhibitions in the future.

Keywords: Exhibition Evaluation, MICE, Exhibitor, ISSEI 2025, Exhibition Brand,
Exhibition Service, Exhibition Cost, Exhibition Revenue
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