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ABSTRAK

Website kini menjadi salah satu media digital yang banyak dimanfaatkan oleh
perusahaan untuk menyampaikan informasi dan menjangkau audiens secara lebih
luas, termasuk oleh PT. Debindo International Trade and Exhibition (ITE) dalam
mempromosikan pameran Indonesia Building Technology (IndoBuildTech).
Website indobuildtech.com digunakan sebagai platform utama untuk
menyampaikan berbagai informasi penting seputar pameran, seperti jadwal acara,
daftar peserta, hingga layanan pendaftaran online. Penelitian ini bertujuan untuk
mengetahui sejauh mana kualitas website tersebut efektif sebagai media promosi
digital. Penelitian ini menggunakan teori WebQual 4.0 dengan tiga dimensi utama,
yaitu usability, information quality, dan service interaction quality (Barnes &
Vidgen, 2002). Metode yang digunakan adalah deskriptif kuantitatif dengan teknik
pengumpulan data melalui kuesioner tertutup. Pemilihan sampel dilakukan dengan
teknik purposive sampling dan pendekatan non-probability sampling, dengan total
100 responden yang merupakan pengguna website dan pengunjung pameran
IndoBuildTech. Data yang diperoleh dianalisis menggunakan bantuan sofiware
SPSS dan skala Likert. Hasil penelitian menunjukkan bahwa dimensi usability dan
service interaction quality memperoleh skor rata-rata sebesar 3,56 (kategori
“setuju”), sedangkan dimensi information quality mendapatkan skor 3,16 (kategori
“netral”). Temuan ini memperlihatkan bahwa meskipun aspek visual dan interaktif
website sudah cukup baik, kualitas konten dan informasi di dalamnya masih perlu
ditingkatkan agar website dapat berfungsi lebih optimal sebagai media promosi.

Kata Kunci: Website, Media Promosi, WebQual 4.0, Digital Marketing
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ABSTRACT

Websites have become one of the most widely used digital platforms by companies
to deliver information and reach a broader audience, including by PT. Debindo
International Trade and Exhibition (ITE) in promoting the Indonesia Building
Technology (IndoBuildTech) exhibition. The website indobuildtech.com serves as
the main platform to provide essential information regarding the exhibition, such
as schedules, exhibitor lists, and online registration features. This study aims to
evaluate the effectiveness of the website as a promotional medium. The research is
based on the WebQual 4.0 model, which assesses website quality through three
dimensions: usability, information quality, and service interaction quality (Barnes
& Vidgen, 2002). A quantitative descriptive method was applied using a closed-
ended questionnaire for data collection. The sampling technique used was
purposive sampling with a non-probability approach, involving 100 respondents
who were both users of the website and visitors to the IndoBuildTech exhibition.
Data were processed using SPSS and measured with a Likert scale. The results
showed that the usability and service interaction quality dimensions received an
average score of 3.56 (categorized as "agree"), while the information quality
dimension scored 3.16 (categorized as "neutral"). These findings indicate that
although the visual and interactive aspects of the website are fairly well developed,
the quality and accuracy of the content still need improvement to enhance its role
as an effective digital promotional tool.

Keywords: Website, Digital Promotion, IndoBuildTech, WebQual 4.0, Online
Media
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