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ABSTRAK 

Penelitian ini bertujuan untuk mengkaji motivasi pengunjung dalam menghadiri 

Festival Budaya Jepang yang diadakan oleh Ankoku Festival di Bandung. Festival 

Ankoku dikenal karena keunikannya dan berhasil menciptakan suasana yang khas. 

Studi ini mengidentifikasi 6 faktor utama untuk mengukur motivasi pengunjung di 

festival budaya yaitu, new and different things, reconnection with culture and 

traditions, family togetherness, reducing tension, support for local community, 

being with people with similar interests. Metode penelitian yang digunakan 

berfokus pada pemahaman mendalam mengenai faktor-faktor yang mendorong 

partisipasi pengunjung. Hasil penelitian menunjukkan bahwa Ankoku Festival 

tidak hanya berfungsi sebagai ajang rekreasi, tetapi juga sebagai platform penting 

untuk pelestarian budaya, keinginan untuk terhubung kembali dengan budaya dan 

tradisi Jepang, merasakan kebersamaan dengan orang terdekat, serta mendapatkan 

relaksasi dan mengurangi ketegangan dari kesibukan sehari-hari penguatan ikatan 

sosial, dan dukungan ekonomi bagi komunitas lokal di Bandung yang berkaitan 

dengan budaya Jepang. Temuan ini memberikan wawasan berharga bagi 

penyelenggara acara di masa mendatang untuk mengembangkan strategi yang lebih 

efektif dalam menarik dan mempertahankan audiens, dengan memperhatikan 

beragam motivasi yang mendorong partisipasi pengunjung. 

Kata Kunci: Motivasi Pengunjung, Festival Budaya Jepang, New and Different 

Things, Reconnection with Culture and Traditions, Family Togetherness, 

Reducing Tension, Support for Local Community, Being with People with 

Similar Interests.  
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ABSTRACT 

This study aims to examine visitors' motivations in attending the Japanese Culture 

Festival organized by Ankoku Festival in Bandung. Ankoku Festival is known for 

its uniqueness and successfully creates a distinctive atmosphere. This study 

identified 6 main factors to measure visitors' motivation in cultural festivals, 

namely, new and different things, reconnection with culture and traditions, family 

togetherness, reducing tension, support for local community, being with people with 

similar interests. The research method used focuses on an in-depth understanding 

of the factors that drive visitor participation. The results show that Ankoku Festival 

serves not only as a recreational event, but also as an important platform for 

cultural preservation, a desire to reconnect with Japanese culture and traditions, 

feeling togetherness with loved ones, as well as gaining relaxation and reducing 

tension from the daily grind of strengthening social ties, and economic support for 

the local community in Bandung related to Japanese culture. The findings provide 

valuable insights for future event organizers to develop more effective strategies to 

attract and retain audiences, taking into account the diverse motivations that drive 

visitor participation. 

Keywords: Visitor’s Motivation, Japanese Culture Festival, New and Different 

Things, Reconnection with Culture and Traditions, Family Togetherness, 

Reducing Tension, Support for Local Community, Being with People with 

Similar Interests.   
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