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ABSTRAK

Wisata religi berbasis masjid memiliki potensi besar untuk dikembangkan di Indonesia,
khususnya di kawasan Bandung Raya. Sebagai salah satu wilayah dengan sejarah dan
budaya Islam yang kuat, Bandung Raya memiliki berbagai masjid ikonik yang tidak hanya
berfungsi sebagai tempat ibadah, tetapi juga sebagai destinasi wisata religi. Data
Kemenparekraf (2023) menunjukkan kenaikan kunjungan wisata religi sebesar 20% per
tahun, namun minimnya pemetaan rute dan platform digital menjadi tantangan utama.
Penelitian menggunakan kerangka Lue & Crompton (1992) dan klasifikasi 8 tema masjid
wisata Kemenparekraf (2023). Metode kualitatif diterapkan pada 15 masjid unggulan seperti
di Kota Bandung (Masjid Agung Trans Studio Bandung, Masjid Al Imtijaz, Masjid Al —
Ukhuwwah, Masjid Daarut Tauhid, Masjid Lautze 2, Masjid Mungsolkanas, Masjid
PUSDAI Masjid Raya Al-Jabbar, Masjid Raya Bandung, dan Masjid Salman ITB);
Kabupaten Bandung (Masjid Agung Al-Fathu dan Masjid Peradaban Percikan Iman);
Kabupaten Bandung Barat (Masjid Al Irsyad Satya) dan Kota Cimahi (Masjid Jami Al
Baakhirah dan Masjid Baiturrohmah KH. Usman Dhomiri). Pengumpulan data melalui
wawancara, observasi, dan FGD. Analisis difokuskan pada preferensi wisatawan dan
kesenjangan fasilitas. Luaran dari penelitian ini berupa klasifikasi masjid — masjid di wilayah
Bandung Raya berdasarkan 8 tema, rancangan pola perjalanan wisata religi berbasis masjid serta
rancangan website sebagai media informasi dan promosi yang diharapkan mampu menghasilkan
diversifikasi produk wisata di wilayah Bandung Raya.

Kata kunci: pola perjalanan, website, wisata religi berbasis masjid, Bandung Raya.
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ABSTRACT

Mosque-based religious tourism holds significant potential for development in Indonesia,
particularly in the Greater Bandung area. As a region with a strong Islamic history and
culture, Greater Bandung boasts numerous iconic mosques that serve not only as places of
worship but also as religious tourism destinations. Data from the Ministry of Tourism and
Creative Economy (2023) indicates a 20% annual increase in religious tourism visits, yet
the lack of route mapping and digital platforms remains a key challenge. This study employs
the framework by Lue & Crompton (1992) and the Ministry’s classification of eight mosque
tourism themes (2023). A qualitative method was applied to 15 selected mosques, including
those in Bandung City (Trans Studio Bandung Grand Mosque, Al Imtijaz Mosque, Al-
Ukhuwwah Mosque, Daarut Tauhid Mosque, Lautze 2 Mosque, Mungsolkanas Mosque,
PUSDAI Mosque, Al-Jabbar Grand Mosque, Bandung Grand Mosque, and Salman ITB
Mosque); Bandung Regency (Al-Fathu Grand Mosque and Peradaban Percikan Iman
Mosque); West Bandung Regency (Al Irsyad Satya Mosque); and Cimahi City (Jami Al
Baakhirah Mosque and Baiturrohmah KH. Usman Dhomiri Mosque). Data was collected
through interviews, observations, and FGDs. The analysis focused on tourist preferences
and facility gaps. The outcomes of this research include a classification of mosques in
Greater Bandung based on the eight themes, a proposed travel pattern for mosque-based
religious tourism, and a website design for information and promotion—aimed at
diversifying tourism products in the Greater Bandung region.

Keywords: travel pattern, website, mosque-based religious tourism, Greater Bandung.

vii



DAFTAR ISI

LEMBAR PENGESAHAN .....ooiiiiiiiieetet ettt i
PERNYATAAN MAHASISW A ..ot 111
KATA PENGANTAR ...ttt sttt v
ABSTRAK ..t sttt vi
DAFTAR TSIttt viil
DAFTAR GAMBAR ..ottt X
BAB I PENDAHULUAN ..ottt ettt 1
A, Latar BelaKang..........oooviiiiiiiiiiiceiieeeeeee e 1
B.  Masalah Penelitian..........cccoiiiiiiiiiiiiiiice e 3
C.  FokuUs Penelitian ..........ccociieiiiiiiiiiceiiee ettt e 4
D. Tujuan dan Manfaat Penelitian............ccoeoieriieiiiniiiinieeiceceece e, 5
E.  Luaran Penelitian.........ccccceeeiiiiiiiiieiiie ettt e et 7
F. Sistematika PenuliSan ...........cccccooiriiniiiiiiiiiiiiicccccceeeeee e 8
BAB Il PENDEKATAN PENELITIAN ......coiiiiiiiiiiiereeeeeeeeeee e 11
A. Pendekatan Yang Digunakan...........cccoccueveiieniieiieniieniie e 11
B. Penelitian / Proyek Terdahult.........c.ccccoeeeiieniiiiiiiiiieieceeeceee e 33
C.  Kerangka Penelitian..........c..cccveeiiieniiiiiieeiieiecie et 34
BAB I METODOLOGI PENELITTAN ....ooiiiiiiiiiieeeeeeee e 38
A, Metode Penelitian........cccooiuiiiiiiiiiiiiiiiece e 38
B. Karakteristik Lokus dan Subjek Penelitian ............ccccceevciiiiiiieiiiieiieeee. 41
C. SUMDET Data.....coouiiiiiiie s 43
D. Teknik dan Prosedur Pengumpulan Data ............ccceeeveeeciienciieiiieeieeee, 44
E.  Validitas Data.........ccoouiiiiiiiiiiiceciecceeee et 45

viii



B ANALISIS DIALA. ...t e e e e e e e e e e e e e e eeaeeeaeaaaaaas 47

G. Rencana dan Jadwal Kerja Penelitian Tesis ........cccoceveevierieneeniesenicnienens 49
BAB IV HASIL DAN PEMBAHASAN .....ooiiiiiieeeeceee e 50
A. Deskripsi Temuan Lapangan............ccccceevieeeiienieeniienieeniieeieeiee e eeee s 50
B. Pembahasan..........ccoioiiiiiiiini s 92
BAB V SIMPULAN, IMPLIKASI, DAN LUARAN STUDI.........ccccceverurrnrnnee. 108
AL STMPULAN L.ttt ettt et s beetaeenreens 108
L3 20 1501 o) §1 2 ) PSPPSR 110
C. Luaran StUAT .....eeueeiieeee et 112
DAFTAR PUSTAKA ...ttt ettt 112
LAMPIRAN ...ttt ettt ettt s e s s et eenaesseeseeneeeseeseenseenne e 116

X



DAFTAR GAMBAR

Gambar 2.1. Klasifikasi Tema Wisata Masjid Nusantara.............ccccceeeueerueeereennee. 18
Gambar 2.2. Kategorisasi Pola Perjalanan yang Telah Disederhanakan................ 28
Gambar 2.3. Kerangka Penelitian ............ccocceeriiiiiieiiieniieiieieceeeeee e 34
Gambar 3.1. Alur Tahapan 4D Penelitian R&D ........cccccoeveivevciiiiiiieieeeee, 39
Gambar 3.2. Peta Wilayah Bandung Raya ..........ccccoevviieiiiicciiieceeceee 41
Gambar 4.1. Desain Interior Masjid Agung Trans Studio Bandung ..................... 55
Gambar 4.2. Desain Eksterior Masjid Al Imtiza]........ccccoceeveeninienienenicnecniennens 57
Gambar 4.3. Area Wudhu Difabel Masjid Agung Al-Ukhuwwabh ........................ 61
Gambar 4.4. Kegiatan Unggulan Hafal Al-Qur’an...........ccceeveveevcveencieeceiee e, 63
Gambar 4.5. Desain Eksterior Masjid Lautze 2..........ccccceeevievieniienieeieieeeeee. 64
Gambar 4.6. Prasasti Pendirian dan Peresmian Masjid Mungsolkanas.................... 7
Gambar 4.7. Fasilitas Perpustakaan Masjid PUSDAL...........cccooeiiviiiciiiniieieenen. 69
Gambar 4.8. Kubah Masjid Raya Al-Jabbar..........cccccooviiiiiiiniiieceeee, 11
Gambar 4.9. Masjid Raya Bandung dan Alun — Alun Kota Bandung................... 72
Gambar 4.10. Suasana Masjid Salman ITB di Sore Hari .........coceveeiiniiincincnnen. 74
Gambar 4.11. Masjid Agung Al-Fathu Soreang dan Skywalk. ............ccoccuvvennenne.. 76
Gambar 4.12. Pengajian di Masjid Peradaban Percikan Iman ............c.ccocccceee. 79
Gambar 4.13. Desain Interior Masjid Al-Irsyad Satya.......c.ccoeceeveveercieenciveeennen. 33
Gambar 4.14. Desain Eksterior Masjid Jami’ Al-Baakhirah............c.ccoceeenienen. 82
Gambar 4.15. Makam Keluarga Syekh Usman Dhomiri.........ccccccecvveeeiieenneeeenneen. 86
Gambar 4.16. Halaman Utama Website...........cccocevceeveeoiniiniinenenienceenn, 102
Gambar 4.17. Halaman Perjalanan Wisata Religi........cccccocovveveiieiciieiniiecieee, 103
Gambar 4.18. Halaman Detail Wisata Religi Berbasis Masjid.............c.ccvenieene 103
Gamber 4.19. Halaman Detail/ Lanjutan Wisata Religi Berbasis Masjid dan
Google Map Lokasi Masjid .........cccceevieiiiniieniieieeeeeeeeeee, 104
Gambar 4.20. Tampilan Galeri.......ccceeecuiieeiiiieiiieeeieecee e 105
Gambar 4.21. QR COAE .........ccueeeeeeeeeieeeeeeeeeeeee e e 107



DAFTAR TABEL

Tabel 1.1. Data Kunjungan Wisata Religi Nasional 2013 - 2023...........ccccccoieee. 3
Tabel 1.2. Data Pertumbuhan Jumlah Masjid di Bandung Raya...............c.cccc..... 4
Tabel 2.1. Penelitian Terdahulu...........ccccooiiiiiiiniiiiiie s 34
Tabel 3.1. Teknik dan Prosedur Pengumpulan Data.............cccccveeviiiercireecieeenneen. 44
Tabel 3.2. Rencana dan Jadwal Kerja Penelitian Tesis.........ccccoeeveeriieciienieeneennee. 48
Tabel 4.1. Gambaran Umum Obyek Penelitian............cocceoverveniinicninicnicnennn. 53
Tabel 4.2. Kriteria Pengelompokan Masjid Bertema...........ccccoeveeeiiiniienineneennee. 87
Tabel 4.3. Pengelompokan Masjid Berdasarkan Tema............cccceeeveeviieenineennnnen. 88
Tabel 4.4. Data Fasilitas Masjid .......cccceoouieiiiriiiiienieeeeceee e 90
Tabel 4.5. Kegiatan Unggulan Masjid .........ccccceeviiieniiieniiie e 91
Tabel 4.6. Data Kunjungan Masjid (dalam jiwa).........cccceeeveeecieencieeecieeeiee e, 92
Tabel 4.7 Hasil Uji Pakar Pola Perjalanan ............cccccoooiiviiinineniiniiciieieeeeee, 98
Tabel 4.8. Tabel Uji Pakar Website.............ccccovuevieninciiniiniininiiiieeeicneeieen 11

X1



DAFTAR PUSTAKA

(2023)., K. R. (n.d.). Laporan Akhir Tahun: Wisata Religi Berbasis Digital.
Jakarta : Kementerian Pariwisata dan Ekonomi Kreatif.

(2023)., W. T. (2023). Islamic Tourism: A Guide for Destination Managers.
UNWTO Publications.

(BPS), B. P. (2023). Kode dan Data Wilayah Administrasi Pemerintahan Provinsi
Jawa Barat. https://www.bps.go.id.

(Kemenparekraf)., K. P. (2023). Panduan Wisata Halal Indonesia 2023. Jakarta:
Kemenparekraf RI. https://www.kemenparekraf.go.id. .

2019., S. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. . Bandung:
Alfabeta.

al.,L. e.(2023). Al and Tourism: How Algorithms Shape Travel Patterns. Journal
of Sustainable Tourism.

Anang Sutono, S. W. (2024). Re-modelling Muslim-friendly tourism value chain
ecosystem: the case study of West Sumatera, Indonesia. Cogent Social
Sciences.

Arjana, 1. B. (2022). Pilgrimage and Sacred Spaces in Islam: The Spiritual and
Cultural Dimensions of Mosque Visitation. Yogyakarta: UGM Press.

Bandung., P. K. (2023). Laporan Akhir Tahun Dinas Pariwisata dan Kebudayaan
Kota Bandung 2023. Bandung: Disparbud Kota.

Barat., B. P. (2020). Statistik Kunjungan Wisata Religi Provinsi Jawa Barat 2013 -
2020. Bandung: BPS Jawa Barat. , https://jabar.bps.go.id. .

Barat., D. J. (2023). Potensi Wisata Religi di Bandung Raya.

Barat., D. P. (2023). Laporan Tahunan Kunjungan Objek Wisata Religi 2022-

113



2023. . Bandung.: Disparbud Jabar.

Barat., K. A. (2022). Data Kunjungan Masjid Wisata di Jawa Barat. . Bandung:
Kemenag Jabar. https://jabar.kemenag.go.id.

Battour, M. &. (2016). Halal Tourism: Concepts, Practises, Challenges. Tourism
Management Perspectives, 19, 150-154. .

Battour, M. e. (2021). Halal Tourism: Exploring Innovative Marketing Strategies.
. Journal of Islamic Marketing, 12(6), 1-18. [DOI: 10.1108/JIMA-02-
2020-0044].

Battour, M. H. (2022). The perception of halal tourism destinations: The case of
Muslim tourists from Asia. . Journal of Islamic Marketing., 13(8), 1875-
1896. DOLI: [10.1108/JIMA-04-2020-0102].

Chen, L. e. (2023). Digital-Driven R&D Framework for Tourism Innovation.
Journal of Sustainable Tourism, 112 - 130.

Chen, L. Z. (2023). Digital-Driven R&D Framework for Tourism Innovation.
Journal of Sustainable Tourism, 15(2), 112-130.

Cohen, E. &. (2021). Contemporary Tourism Theory: Concepts, Issues and
Research Directions (2nd ed.). . Routledge, Chapter 5: The Experiential
Turn in Tourism Studies.

Corp., C. P. (2012).

Creswell, J. &. (2018). Qualitative Inquiry & Research Design.

Creswell, J. (2014). Research Design: Qualitative, Quantitative, and Mixed
Methods Approaches (4th ed.). Sage Publications.

Creswell, J. (2014). Research Design: Qualitative, Quantitative, and Mixed

Methods Approaches. SAGE.

114



Din, K. A. (1989). The Mosque and Its Role in Society. London: Islamic
Publications Ltd.

Dredge, D. (2023). Regenerative tourism: From sustainable to restorative to
regenerative. . Tourism Recreation Research, 48(3), 352-366. DOI:
[10.1080/02508281.2022.2113773].

El-Gohary, H. (2022). Islamic Tourism: Management of Travel Destinations. .
Routledge. [Chapter 3: Mosque Tourism].

Gretzel, U. S. (2020). Smart tourism: foundations and developments. . Electronic
Markets, 30(1), 1-15. DOIL: [10.1007/s12525-020-00413-8].

Henderson, J. C. (2023). Islamic Heritage Tourism in Southeast Asia. Journal of
Cultural Heritage Management., 13(2), 1-14.

Jamal, A. e. (2021). Motivations and Experiences of Religious Tourists in Islamic
Destinations. Tourism Management Perspectives, 40, 100876. [DOI:
10.1016/5.tmp.2021.100876].

Kemenparekraf. (2022). Laporan Tren Pariwisata Religi Indonesia. Jakarta :
Kemenparekraf .

Kemenparekraf. (2023). Laporan kunjungan wisata religi Indonesia 2013-2023.

Jakarta: Kementerian Pariwisata dan Ekonomi Kreatif Republilk Indonesia

Kemenparekraf. (n.d.). Panduan Pengembangan Destinasi Pariwisata
Berkelanjutan. Jakarta: Kementerian Pariwisata dan Ekonomi Kreatif.

Khoiri, A. &.(2023). Islamic Tourism Synergy: Studi Kasus Masjid Kubah Emas.
Jurnal Pariwisata Muslim.

Khoiri, A. &. (2023). Dual-function mosques: Worship and tourism in

115



contemporary Indonesia. Journal of Islamic Tourism, 12(2), 45—-60.
Khoiri, A. &. (2023). Islamic Tourism: Strategi Pengembangan Wisata Masjid.
Li, J. e. (2020). Big Data in Tourism Research. Tourism Management, 68, 1-12.
Lue, C. &. (1992). Conceptualization of Multi-Destination Pleasure Trips. Annals

of Tourism Research, 19(3), 432-448. .

Mosque, E. (2011). Eco-Mosque standards: Guidelines for environmentally
friendly and  sustainable mosques. Eco Mosque Initiative.
https://www.ecomosque.org/guidelines.

Nasr, S. H. (2011). Islamic Art and Spirituality. New York: State University of
New York Press.

Nenden Hendayani Novia, K. N. (2023). Strategi Digital Marketing . Kota Solok:
PT Mafy Media Literasi Indonesia.

Park, S. &. (2022). Digital Technology in Tourism: A UX Perspective.

Pine, B. G. (2020). The Experience Economy: Competing for Customer Time,
Attention, and Money” (2nd ed.).

Pine, B. J. (1999). Work is theatre & every business a stage. Harvard Business
Press.

RI, K. (2023). Buku Pedoman Pengembangan Wisata Halal Berbasis Masjid.
Jakarta: Kementerian Pariwisata dan Ekonomi.

Ritchie, J. R. (2003). The competitive destination: A sustainable tourism
perspective. CABI Publishing.

Shinde, K. A. (2020). Religious Tourism and the Sustainable Development Goals.
Journal of  Heritage Tourism, 15(6), 1-15. [DOI:

10.1080/1743873X.2020.1815578].

116



Statistik., B. J. (2023). Statistik masjid dan musala di Bandung Raya. Badan Pusat
Statistik.

Thiagarajan, S. S. (1974). Instructional Development for Training Teachers of
Exceptional Children.

UNWTO. (2022). Global Tourism Trends Report. Madrid: World Tourism.

Venkatesh, V. T. (2012). Consumer acceptance and use of information
technology: Extending the Unified Theory of Acceptance and Use of
Technology. . MIS Quarterly, 36(1), 157—-178.

Wen, J. e. (2023). Travel behavior changes after COVID-19: A systematic review.
Annals of Tourism Research, 98, 103539. [DOI:
10.1016/j.annals.2022.103539].

Zhang, H. e. (2022). Social Recognition and Digital Influence on Religious

Tourism Behavior. Journal of Islamic Tourism.

117



