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ABSTRAK 

 

Penelitian ini bertujuan untuk mengkaji secara mendalam konsep, implementasi, dan 

manfaat dari program Corporate Social Responsibility (CSR) yang diterapkan oleh The 

Ritz-Carlton Pacific Place Jakarta. Menggunakan pendekatan kualitatif dengan metode 

studi kasus, data diperoleh melalui wawancara semi-terstruktur, observasi langsung, 

dan dokumentasi dari kegiatan CSR yang berlangsung. CSR di hotel ini dijalankan 

melalui kerangka Community Footprint (CFP) sebuah platform strategis yang dibangun 

atas tiga pilar utama: ekonomi (economy), pendidikan (education), dan lingkungan 

(ecosystem).Hasil penelitian menunjukkan bahwa konsep CSR di hotel ini tidak hanya 

bersifat simbolik, tetapi menjadi bagian dari nilai budaya organisasi dan strategi 

manajerial. Implementasi CSR dilakukan secara bergilir oleh seluruh departemen, 

dengan kegiatan seperti Food Rescue yang bekerja sama dengan Scholars of 

Sustenance (SOS), pelatihan soft skill dan hospitality untuk anak-anak, serta edukasi 

lingkungan dan daur ulang sampah. Manfaat CSR terlihat dari berbagai aspek: secara 

sosial, program ini memberikan kontribusi nyata bagi masyarakat sekitar, terutama 

kelompok rentan seperti lansia dan anak-anak. Secara internal, kegiatan CSR 

meningkatkan rasa kepemilikan dan kepedulian karyawan, serta mempererat solidaritas 

antar departemen. Bagi perusahaan, CSR memperkuat citra brand sebagai institusi 

hospitality yang bertanggung jawab dan mendukung prinsip keberlanjutan. Penelitian 

ini diharapkan dapat menjadi referensi strategis bagi pelaku industri perhotelan dalam 

mengintegrasikan praktik CSR ke dalam operasional bisnis secara berkelanjutan dan 

berdampak luas. 

 

Kata Kunci : Konsep CSR, Implementasi CSR dan Manfaat CSR di The Ritz Calton 

Pacific Place 

 

 

 

 

 

 

 

 

 

 



 

ABSTRACT 

 

This study aims to explore in depth the concept, implementation, and benefits of the Corporate 

Social Responsibility (CSR) program implemented by The Ritz-Carlton Pacific Place Jakarta. 

Using a qualitative approach with a case study method, data were obtained through semi-

structured interviews, direct observation, and documentation of ongoing CSR activities. CSR 

at this hotel is carried out through the Community Footprint (CFP) framework, a strategic 

platform built upon three main pillars: economy, education, and ecosystem. The results of the 

study show that the CSR concept at this hotel is not merely symbolic, but has become an integral 

part of the organization's cultural values and managerial strategy. CSR implementation is 

carried out on a rotating basis by all departments, with activities such as Food Rescue in 

collaboration with Scholars of Sustenance (SOS), soft skills and hospitality training for 

children, as well as environmental education and recycling programs. The benefits of CSR are 

evident in various aspects: socially, the program provides tangible contributions to the 

surrounding community, especially vulnerable groups such as the elderly and children. 

Internally, CSR activities enhance employees’ sense of ownership and social awareness, while 

strengthening interdepartmental solidarity. For the company, CSR reinforces brand reputation 

as a responsible hospitality institution that supports sustainability principles. This research is 

expected to serve as a strategic reference for hospitality industry stakeholders in integrating 

CSR practices into business operations in a sustainable and impactful manner. 

 

Key Words : CSR concept, CSR Implementation and CSR Benefits at The Ritz-Carlton Pacific 

Place Jakarta 
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