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ABSTRAK

Penelitian ini mengkaji bagaimana Event Image Event Biosferun 2024
memengaruhi Destination Image di Kawasan Pariwisata Borobudur. Tujuan
penelitian adalah mengidentifikasi preferensi peserta terhadap event image dan
Destination Image, serta menganalisis pengaruh Event Image terhadap Destination
Image, sehingga dapat memberikan wawasan untuk pengembangan sport tourism,
pemasaran destinasi di Indonesia dan memberikan evaluasi Event Biosferun untuk
pihak penyenggara. Penelitian ini menggunakan pendekatan kuantitatif dengan
metode survei dan analisis korelasional untuk menguji pengaruh event image
terhadap destination image pada peserta Biosferun 2024 di Kawasan Pariwisata
Borobudur. Data dikumpulkan melalui kuesioner terstruktur dan dianalisis
menggunakan regresi linear sederhana untuk mengidentifikasi hubungan antar
variabel. Hasil penelitian menunjukkan Event Image Event Biosferun 2024 dinilai
sangat positif oleh peserta (skor 84,2%), begitu pula dengan Destination Image
Kawasan Pariwisata Borobudur (skor 82,8%). Analisis regresi linear sederhana
menunjukkan event image berpengaruh signifikan terhadap destination image
dengan kontribusi sebesar 66,7%, menegaskan pentingnya event dalam membentuk
destination image. Event Image Event Biosferun 2024 terbukti berpengaruh positif
terhadap Destination Image Kawasan Pariwisata Borobudur. Merekomendasikan
pihak penyelenggara terus meningkatkan kualitas event, memperkuat hubungan
dengan komunitas lari, serta mengembangkan fasilitas pendukung destinasi untuk
menarik lebih banyak wisatawan dan memperkuat Destination Image di Kawasan
Pariwisara Borobudur sebagai tujuan sport tourism

Kata kunci : Event Image, Destination Image, Event Biosferun 2024, Regresi Linear
Sederhana, Kawasan Pariwisata Borbudur, Sport Tourism
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ABSTRACT

This study examines how the Event Image of the 2024 Biosferun Event affects the
Destination Image in the Borobudur Tourism Area. The purpose of the study was to
identify participant preferences for event image and Destination Image, and to
analyze the influence of Event Image on Destination Image, so that it can provide
insight for the development of sport tourism, destination marketing in Indonesia
and provide an evaluation of the Biosferun Event for the organizers. This study uses
a quantitative approach with a survey method and correlational analysis to test the
influence of event image on destination image among Biosferun 2024 participants
in the Borobudur Tourism Area. Data were collected through a structured
questionnaire and analyzed using simple linear regression to identify the
relationship between variables. The results showed that the Event Image of the 2024
Biosferun Event was rated very positively by participants (score 84.2%), as well as
the Destination Image of the Borobudur Tourism Area (score 82.8%). Simple linear
regression analysis showed that event image had a significant effect on destination
image with a contribution of 66.7%, confirming the importance of events in shaping
destination image. The Event Image of the 2024 Biosferun Event was proven to have
a positive effect on the Destination Image of the Borobudur Tourism Area.
Recommend the organizers continue to improve the quality of the event, strengthen
relations with the running community, and develop supporting facilities for the
destination to attract more tourists and strengthen the Destination Image in the
Borobudur Tourism Area as a sport tourism destination

Keywords: Event Image, Destination Image, Biosferun Event 2024, Simple Linear
Regression, Borobudur Tourism Area, Sport Tourism
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