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ABSTRAK

Penelitian ini bertujuan untuk merancang paket wisata grup wellness tourism
berbasis yoga di Bimex Tour Kota Bandung. Latar belakang penelitian ini berangkat
dari tren meningkatnya minat wisatawan terhadap wisata berbasis kesehatan mental
dan fisik, khususnya yoga, yang sejalan dengan arah pengembangan pariwisata oleh
Kementerian Pariwisata dan Ekonomi Kreatif. Penelitian ini menggunakan metode
deskriptif kualitatif dengan teknik pengumpulan data berupa wawancara semi
terstruktur, observasi, dan studi dokumentasi. Informan terdiri dari tour planner
Bimex Tour, instruktur yoga, dan wisatawan yang pernah mengikuti wisata wellness
yoga. Hasil penelitian menunjukkan bahwa profil wisatawan yang sesuai adalah
generasi milenial berusia 2540 tahun dengan motivasi relaksasi dan peningkatan
kesehatan mental. Atraksi wisata pendamping yang relevan antara lain tracking
ringan, aromaterapi. Fasilitas pendukung meliputi transportasi nyaman seperti
HiAce, akomodasi yang tenang dan alami, makanan sehat, serta souvenir bertema
wellness. Durasi ideal untuk aktivitas yoga adalah 60—75 menit, dan keseluruhan
paket dapat dirancang dalam format half day trip. Penelitian ini memberikan
rekomendasi perencanaan paket wisata wellness yoga yang berorientasi pada
pengalaman holistik dan kebutuhan spesifik wisatawan.

Kata kunci: Wellness Tourism, Yoga, Paket Wisata, Perencanaan, Bimex Tour
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ABSTRACT

This study aims to design a group wellness tourism package focused on yoga for
Bimex Tour in Bandung. The background of this research is driven by the growing
interest in tourism that promotes mental and physical health, especially yoga, which
aligns with the tourism development strategy of Indonesia’s Ministry of Tourism and
Creative Economy. A descriptive qualitative method was employed, using semi-
structured interviews, observation, and documentation as data collection techniques.
The informants included the tour planner from Bimex Tour, a yoga instructor, and
tourists who had previously participated in wellness tourism yoga activities. The
findings indicate that the ideal tourist profile is millennial individuals aged 25—40
years who are motivated by relaxation and mental well-being. Supporting attractions
such as light trekking, aromatherapy workshops, meditation, and spa treatments are
suitable companions for yoga. Essential facilities include comfortable transport like
HiAce, serene accommodations, healthy meals, and wellness-themed souvenirs. The
ideal duration for yoga activity is 60—75 minutes, and the overall tour is best
packaged as a half day trip. This research provides practical recommendations for
the development of a holistic and targeted wellness tourism package.
Keywords: Wellness Tourism, Yoga, Tour Package, Planning, Bimex Tour
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