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ABSTRAK 

 

Peran Biro Perjalanan Wisata sangat dibutuhkan sebagai perantara antar 
wisatawan dengan komponen industri pariwisata (objek wisata, hotel, restoran, 
tourist transportation, tempat hiburan dan toko souvenir). Enka Tour Bali 
merupakan sebuah Biro Perjalanan Wisata di Bali yang bergerak di Divisi Domestik 
dimana hanya melayani tamu domestik. Enka Tour Bali memiliki paket wisata 
domestik dan outbound. Salah satu paket wisata yang menjadi penunjang utama 
Enka Tour Bali dalam melakukan bisnis tour adalah paket wisata industri. Enka 
Tour Bali ingin memberikan pengalaman yang sesuai dengan karakteristik dan 
preferensi pasarnya melalui paket wisata industrinya, agar pasar yang dimilikinya 
tidak hilang. Peneliti tertarik untuk melakukan evaluasi terhadap paket wisata 
industri yang dimiliki Enka Tour Bali untuk dapat mengetahui kesesuaian antara 
paket wisata industrinya dengan karakteristik dan preferensi pasarnya dengan 
melihat dari 3 aspek paket wisata menurut Xia (2007) dan Khanan (2014), yaitu 
sequence of attraction, schedule, dan target markets. Penelitian ini menggunakan 
metode penelitian deskriptif dengan pendekatan kuantitatif. Teknik pengumpulan 
data yang digunakan, yaitu menyebarkan kuesioner kepada peserta tour paket 
wisata industri Enka Tour Bali, wawancara dengan salah satu staff Enka Tour Bali, 
dan studi kepustakaan. Teknik sampling dalam penelitian ini menggunakan teknik 
purposive sampling dengan jumlah sampel sebanyak 96 responden. Hasil dari 
penelitian ini menunjukkan penilaian responden (peserta tour) terhadap 3 aspek, 
yaitu sequence of attraction, schedule, dan target markets dalam paket wisata 
industri di Enka Tour Bali sudah sangat baik. Namun, masih terdapat beberapa 
indikator di setiap aspek yang dinilai belum maksimal, yaitu indikator 
rangkaian/urutan kunjungan dari satu atraksi wisata ke atraksi wisata lainnya pada 
aspek sequence of attraction, indikator kesesuaian atraksi wisata industrial 
kebutuhan peserta tour dan waktu kedatangan sesuai dengan jam operasional 
disetiap atraksi wisata non industrial pada aspek schedule, indikator paket wisata 
industri sesuai dengan tujuan peserta tour dan tempat - tempat wisata yang 
direkomendasikan pada aspek target markets. Peneliti memberikan rekomendasi 
terhadap 3 aspek di paket wisata industri Enka Tour Bali berupa usulan pengaturan 
rangkaian/urutan atraksi wisata yang lebih efektif dan tambahan variasi atraksi 
wisata yang sesuai dengan karakteristik dan kebutuhan peserta tour untuk 
direkomendasi oleh Enka Tour Bali. 
 

 
Kata kunci: Paket Wisata Industri, Evaluasi, Sequence of Attraction, Schedule,  

         Target Markets 
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ABSTRACT 

 

The role of the travel agent is indispensable as an intermediary between 
tourists and the components of the tourism industry (tourist attractions, hotels, 
restaurants, tourist transportation, entertainment venues, and souvenir shops). 
Enka Tour Bali is a travel agent in Bali that operates in the Domestic Division 
which only serves domestic guests. Enka Tour Bali has domestic and outbound tour 
packages. One of the tour packages that is the main support for Enka Tour Bali in 
conducting business tour is the industrial tour package. Enka Tour Bali wants to 
provide experiences that are in accordance with the characteristics and preferences 
of the market through its industrial tour packages, so that its market is not lost. The 
researcher is interested in evaluating the industrial tour package that are owned 
by Enka Tour Bali to be able to find out the suitability of the industrial tour 
packages with the market characteristics and preferences based on 3 aspects of the 
tour package according to Xia (2007) and Khanan (2014), namely sequence of 
attraction, schedule, and target markets. This research used descriptive research 
method with quantitative approach. Data collection techniques used were 
questionnaires to participants of the Enka Tour Bali industrial tour package, an 
interview with one of the Enka Tour Bali staff, and a literature study. The sampling 
technique in this study used a purposive sampling technique with a sample size of 
96 respondents. The results of this study indicate the assessment of respondents 
(tour participants) of 3 aspects, namely sequence of attraction, schedule, and target 
markets in the industry tourism package at Enka Tour Bali is very good. However, 
there are still several indicators in each aspect that are considered not optimal 
enough, namely an indicator of the sequence of visits from one tourist attraction to 
another in the sequence of attraction aspect, indicator of the suitability of industrial 
tourist attractions with the needs of tour participants and the arrival times in 
accordance with the operational hours of each non-industrial tourist attraction in  
the schedule aspect, indicator of industrial tour packages in accordance with the 
objectives of the tour participants and recommended tourist attractions in the target 
markets aspect. The researcher provides recommendations for 3 aspects of the 
Enka Tour Bali industrial tour package in the form of a more effective arrangement 
of tourist attractions sequence and additional variations of tourist attractions in 
accordance with the characteristics and needs of tour participants to be 
recommended by Enka Tour Bali. 
 

 

Keywords : Industrial Tour Package, Evaluation, Sequence of Attarction, 

      Schedule, Target Markets. 
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