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ABSTRAK 

 

Perubahan digital dalam dunia perhotelan telah mempermudah tamu untuk 

melakukan reservasi kamar. Hotel menyediakan berbagai cara digital untuk 

melakukan reservasi, termasuk melalui website dari hotel tersebut. Penelitian ini 

bertujuan untuk mengetahui bagaimana kualitas website reservation Prime Plaza 

Hotel Purwakarta oleh responden serta bagaimana cara untuk mengoptimalkan 

penggunaan website hotel sebagai media reservasi dengan meningkatkan kualitas 

website berdasarkan 5 dimensi website hotel, yaitu reservation information, 

facilities information, contact information, surrounding area information dan 

website management. Penelitian ini menggunakan pendekatan kuantitatif yang 

diolah oleh alat bantu perangkat lunak Statistical Package for the Social Science 

(SPSS) dengan 100 sampel. Hasil penelitian menunjukan bahwa ada 3 dari 5 

dimensi website hotel perlu ditingkatkan kualitasnya demi optimalisasi penggunaan 

website. Dimensi tersebut meliputi reservation information, facilities information 

dan surrounding area information. 2 dimensi lainnya, yaitu contact information dan 

website management telah bekerja dengan cukup optimal. Dimensi yang belum 

bekerja dengan optimal perlu adanya peningkatan kualitas untuk menarik kostumer 

untuk membuat reservasi kamar melalui website. 

 

Kata Kunci: Reservasi, Website Hotel, Kualitas Website Hotel 
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ABSTRACT 

 

Digital changes in the world of hospitality have made it easier for guests to make 

room reservations. The hotel provides various digital ways to make reservations, 

including through the hotel's website. This study aims to determine how the quality 

of website reservation Prime Plaza Hotel Purwakarta by respondents and how to 

optimize the use of hotel websites as a media reservation by improving website 

quality based on 5 dimensions of hotel websites, namely reservation information, 

facilities information, contact information, surrounding area information and 

website management. This study uses a quantitative approach that is processed by 

Statistical Package for the Social Science (SPSS) software with 100 samples. The 

results showed that there are 3 out of 5 dimensions of hotel websites that need to 

be improved in order to optimize website usage. These dimensions include 

reservation information, facilities information and surrounding area information. 

Two other dimensions, contact information and website management have worked 

quite optimally. Dimensions that have not worked optimally need to improve in 

quality to attract customers to make room reservations through hotel’s website. 
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