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EXECUTIVE SUMMARY

A. Nama Usaha: Jetbus 3+ Capsule Class

B. Tempat Usaha

e Office & Pool: JI. Raya Pangalengan Desa Kamasan Rt.03/RW.05 Kec.
Banjaran Kab. Bandung kode pos 40377.

e Terminal Cicaheum Bandung & Purabaya Surabaya

@

g
S B—h.

Kontak Whatsapp 085659651153

C. Logo usaha
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