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ABSTRAK 

  

Kawasan Kota Lama Semarang sebagai pengembangan Kawasan Cagar Budaya 

Nasional. Serta dalam Rencana Induk Pembangunan Kepariwisataan Kota 

Semarang (RIPPARKOT) Tahun 2015-2025, Kota Lama Semarang termasuk 

dalam fokus utama wisata budaya, dengan daya tarik wisata (DTW) di Semarang 

tengah yang mencakup kawasan Pecinan. Catatan TACB (Tim Ahli Cagar Budaya 

Nasional, 2019) mengatakan Kawasan Pecinan dan Kota Lama Semarang termasuk 

dalam Kawasan Cagar Budaya Peringkat Nasional. serta daya tarik wisata yang ada 

dikawasan Pecinan Semarang yakni bangunan bersejarah berupa Klenteng, rumah 

tinggal, kebudayaan etnis Tionghoa serta kuliner. Penelitian ini bertujuan 

mengetahui Bagaimana fungsi dan peran Kawasan Pecinan sebagai supporting 

serta product pariwisata Kota Lama Semarang Apa nilai tambah Kawasan Pecinan 

sebagai supporting product dari kawasan Kota Lama Semarang  penelitian ini 

menggunakan kualitatif deskriptif dengan pendekatan teori dari heritage tourism, 
tourism heritage product serta tourism supporting product. Pada penelitian ini  

kawasan Pecinan memiliki fungsi dan peran dari 3 indikator dari supporting 
product  yakni souvenir & tourguide, restaurant, lodging atau akomodasi serta 

selanjutnya pada nilai tambah kawasan Pecinan yakni kawasan tersebut merupakan 

kawasan dari kebudayaan etnis Tionghoa dengan terdapat 8 jenis Klenteng serta 

pemukiman etnis Tionghoa, yang sudah ada sejak abad ke-17 hingga saat kini, serta 

karya seni etnis Tionghoa seperti kerajinan batu bongpay, wayang potehi, kaligarafi 

etnis Tionghoa serta kerajinan barongsai. 

 

 

Kata Kunci : Kota Lama Semarang, Pecinan Semarang, heritage tourism, 
tourism heritage product serta torism supporting product. 
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ABSTRACT 

 

Kota Lama Semarang area as the development of a National Cultural Heritage Area. 

As well as in the Semarang City Tourism Development Master Plan (RIPPARKOT) 

2015-2025, Kota Lama Semarang is included in the main focus of cultural tourism, 

with a tourist attraction in central Semarang which includes the Chinatown area. 

The TACB note (Tim Ahli Cagar Budaya Nasional, 2019) said that the Chinatown 

area and the Old City of Semarang are included in the National Rank Cultural 

Heritage Area. as well as tourist attractions in the Chinatown area of Semarang, 

namely historical buildings in the form of temples, houses, Chinese ethnic culture 

and culinary delights. This study aims to determine the function and role of the 

Chinatown area as a supporting and tourism product of Kota Lama Semarang. What 

is the added value of Chinatown as a supporting product of the Kota Lama 

Semarang area. This research uses descriptive qualitative theoretical approaches 

from heritage tourism, tourism heritage products and tourism supporting products. 

. In this study, the Chinatown area has the function and role of 3 indicators of 

supporting products,  souvenirs & tours, restaurants, lodging or accommodation and 

then the added value of the Chinatown area, namely the area is an area of Chinese 

ethnic culture with 8 types of temples and Chinese ethnic settlements, which has 

existed since the 17th century until now, as well as ethnic Chinese art works such 

as bongpay stone crafts, potehi puppets, Chinese ethnic kaligarafi and barongsai 

crafts. 

 

Keywords: Kota Lama Semarang, Semarang Chinatown, heritage tourism, 

tourism heritage products, and tourism supporting products. 
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