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O believers! Avoid many suspicions, "for™ indeed, some
suspicions are sinful. And do not spy, nor backbite one
another. Would any of you like to eat the flesh of their dead
brother? You would despise that!! And fear Allah. Surely
Allah 1s "the” Accepter of Repentance, Most Merciful.

Q.S Al-Hujurat — 49:12
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ABSTRAK

KM Tour & Trans Bandung merupakan sebuah perusahaan yang menjual
paket wisata domestik yang diantaranya adalah paket wisata Bali, Jakarta,
Yogyakarta, Malang Bromo dan Pangandaran. Perusahaan ingin menilai kegiatan
personal selling dalam promosi mereka, serta ingin meningkatkan promosi secara
langsung (personal selling), agar penjualan produk serta kinerja karyawannya
meningkat.

Penelitian ini memiliki tujuan untuk mengetahui kegiatan personal selling
di KM Tour & Trans Bandung dengan dimensi atau langkah-langkah kualifikasi
(prospecting and qualifying), pra-pendekatan (pre-approach), pendekatan
(approach), presentasi dan demonstrasi (presentation and demonstration),
mengatasi keberatan (overcoming objection), penutupan (closing) serta tindak
lanjut dan pemeliharaan (follow-up).

Dalam penelitian ini, peneliti menggunakan teknik analisis data kuantitatif
deskriptif. Berdasarkan hasil penelitian disimpulkan bahwa kegiatan promosi
personal selling yang dilakukan oleh KM Tour & Trans Bandung pada pelanggan
paket wisata domestik dinilai cukup baik, namun masih kurang dalam
mempersiapkan perlengkapan untuk promosi, memahami poin-poin percakapan,
mengatasi keberatan dan tidak menghubungi pelanggan kembali. Sehingga perlu
ditingkatkan agar mencapai target penjualan berdasarkan faktor-faktor dalam

penelitian.

Kata Kunci : Bauran Promosi, Personal Selling, Penjualan Perseorangan,

Paket Wisata Domestik



ABSTRACT

KM Tour & Trans Bandung is a company that sells domestic tour packages,
which include Bali, Jakarta, Yogyakarta, Malang Bromo and Pangandaran tour
packages, which help to promote Indonesian destinations. Tthe company also wants
to assess their personal selling activities and wants to increase direct promotion
(personal selling), so that product sales and employee performance will increase.

This study aims to determine personal selling activities in KM Tour & Trans
Bandung with dimensions or steps of qualification (prospecting and qualifying),
pre-approach, approach, presentation and demonstration. overcoming objections,
closings, follow-up and maintenance.

In this study, researchers used descriptive quantitative data analysis
techniques. Based on the results of the study, it is concluded that the personal
selling promotional activities carried out by KM Tour & Trans Bandung for
domestic tour package customers are considered quite good, but still lacking in
preparing equipment for promotion, understanding conversation points,
overcoming objections and not calling back customers. So it needs to be improved

in order to achieve sales targets based on the factors in the study.

Keywords: Promotion Mix, Personal Selling, Domestic Tour Packages
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