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ABSTRACT

Bandung city is one of the regions in Indonesia that has implemented a smart city
by utilizing ICT, sensors, and data analytics. The development of ICT in the
Bandung city is also used in tourism activities. Convergence between the
components of smart tourism and smart city is defined as a smart tourism city, in
which needed to improve tourist experience through more personalized
products/services to meet the unique preferences of each tourist.

This research uses a quantitative correlation method with the population tourists
who have visited Bandung City. The number of samples is 250 respondents, with
the purposes to determine the influence of smart tourism city which consists of
transportation, gastronomy, accommodation, ancillary services, and attraction
towards tourist experience. As stated in, this study uses multiple linear regression
analysis.

The results in this study indicate that there is a joint influence between the
independent variable (X) on the dependent variable (Y) in Bandung City by 45.50%
However, individually, the dimensions transportation, accommodation, and
attraction have a significant influence. Menhile of gastronomy and ancillary
services have no significant influence towards tourist experience.

Keywords : Smart Tourism, Smart City, Smart Tourism City, Tourist Experience



ABSTRAK

Kota Bandung merupakan salah satu daerah di Indonesia yang sudah menerapkan
smart city dengan memanfaatkan TIK, sensor, dan data analytic. Perkembangan
TIK di Kota Bandung pun digunakan dalam kegiatan pariwisata. Konvergensi
antara komponen smart tourism dan smart city didefinisikan sebagai smart tourism
city, yang mana hal tersebut diperlukan untuk meningkatkan tourist experience
melalui produk/layanan yang lebih personal untuk memenuhi preferensi unik setiap
wisatawan.

Penelitian ini menggunakan metode kuantitatif korelasi dengan populasi yaitu
wisatawan yang pernah berwisata ke Kota Bandung serta jumlah sampel sebanyak
250 responden, yang bertujuan untuk mengetahui pengaruh smart tourism city yang
terdiri dari transportation, gastronomy, accommodation, ancillary services, dan
attraction terhadap tourist experience. Dengan menggunakan analisis regresi linier
berganda.

Hasil dalam penelitian ini menunjukkan bahwa adanya pengaruh secara bersama-
sama antara variabel independen (X) terhadap variabel dependen (Y) di Kota
Bandung sebesar 45.50%. Namun secara individual dimensi transportation,
accommodation dan attraction berpengaruh signifikan. Sedangkan gastronomy dan
ancillary services tidak berpengaruh signifikan terhadap tourist experience.

Kata kunci : Smart Tourism, Smart City, Smart Tourism City, Tourist Experience
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