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ABSTRAK 

Pengaruh Experiential Quality Terhadap Tourist Revisit Intention 
di Museum Sultan Mahmud Badaruddin II Palembang 

 

Echa Junine Teenth RZ 

Sekolah Tinggi Pariwisata Bandung, Jawa Barat, Indonesia 

 

Museum Sultan Mahmud Badaruddin II merupakan salah satu wisata unggulan 

Kota Palembang. Penelitian ini bertujuan untuk mengetahui pengaruh experiential 

quality terhadap tourist revisit intention Museum Sultan Mahmud Badaruddin II.  

Untuk mencapai tujuan tersebut, 200 responden dikumpulkan dari hasil penyebaran 

kuesioner secara langsung dan online menggunakan google form. Teknik analisis 

data menggunakan pendekatan kuantitatif deskriptif dan asosiatif dengan analisis 

regresi berganda. Berdasarkan hasil penelitian diperoleh temuan secara keseluruhan 

experiential quality tergolong baik dan terdapat pengaruh terhadap tourist revisit 

intention di Museum Sultan Mahmud Badaruddin II sebesar 0,802 (80,2%). 

Kata Kunci: Museum Sultan Mahmud Badaruddin II, Palembang, Experiential 

Quality, Tourist Revisit Intention 
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ABSTRACT 

The Impact of Experiential Quality on Tourist Revisit Intention 
in Museum Sultan Mahmud Badaruddin II Palembang 

 

Echa Junine Teenth RZ 

Sekolah Tinggi Pariwisata Bandung, Jawa Barat, Indonesia 

 

Sultan Mahmud Badaruddin II Museum is one of the leading tourist attractions in 

the city of Palembang. This study aims to determine the impact of experiential 

quality on the tourist revisit intention in  Sultan Mahmud Badaruddin II Museum. 

To achieve this goal, 200 respondents were collected from the results of distributing 

questionnaires directly and online using google forms. The data analysis technique 

used descriptive and associative quantitative approaches with data analysis, 

multiple regression. Based on the results of the study, it was found that overall 

experiential quality was good and there was an impact on tourist revisit intention 

in Sultan Mahmud Badaruddin II Museum by 0,802 (80,2%). 

Keywords: Sultan Mahmud Badaruddin II Museum, Palembang, Experiential 

Quality, Tourist Revisit Intention   
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