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ABSTRACT 

       Culture-based thematic tourism is a new thing that can be developed. Tourism trends in 
the new normal era include focusing on health and changing tourism from quantity to quality 
based on culture. Experience becomes an important potential for tourists. This study aims to 
measure six indicators of Memorable Cultural Tourism Experience (MCTE), namely: prior 
perceived significance of the experience, authenticity, engagement, cultural exchange, culinary 
attraction, and the quality of service. It is hoped that tourists will not only travel but can also 
get unforgettable memories. The research uses descriptive quantitative methods. Respondents 
in this study have a special category, namely respondents who have visited the city of Bandung 
in the new normal era as many as 300 respondents. The findings show that the six elements 
have provided a good experience for tourists when visiting the city of Bandung, especially in 
the culinary attraction element, which has the highest score compared to the other six elements. 

Key words: Travel Experience, Cultural Experience, Memorable Cultural Tourism 
Experience, New Normal. 
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ABSTRAK 

       Wisata tematik berbasis budaya menjadi hal baru yang dapat dikembangkan. Tren 
pariwisata di era new normal di antaranya fokus pada kesehatan serta perubahan wisata 
dari kuantitas ke kualitas berbasis budaya. Pengalaman menjadi potensi penting bagi 
wisatawan. Penelitian ini bertujuan untuk mengukur enam indikator Memorable 
Cultural Tourism Experience (MCTE) yaitu: prior perceived significance of the 
experience, authenticity, engagement, cultural exchange, culinary attraction, dan the 
quality of service. Maka diharapkan wisatawan tidak hanya sekedar berwisata saja 
namun juga dapat memperoleh kenangan yang tak terlupakan. Penelitian menggunakan 
metode kuantitatif deskriptif. Responden dalam penelitian ini memiliki kategori khusus 
yaitu responden yang sudah berkunjung ke Kota Bandung pada era new normal 
sebanyak 300 responden.  Data temuan menunjukkan bahwa keenam elemen sudah 
memberikan pengalaman yang baik kepada wisatwan ketika berkunjung ke Kota 
Bandung terutama pada elemen culinary attraction mendapatkan nilai tertinggi 
dibandingkan dengan keenam elemen lainnya.  

Kata kunci: Pengalaman Berwisata, Cultural Experience, Memorable Cultural Tourism 
Experience, New Normal. 
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