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ABSTRAK 
 

Shofa Fithriturrohmi Yusuf, 201923848. Pengaruh Sertifikasi Cleanliness, Health, 
Safety And Environment Sustainability (CHSE) Terhadap Citra Dan Keputusan 
Menginap Di Hotel Bintang Empat Kota Bandung. Di bawah bimbingan Dr. Atang Sabur 
Safari, M.Sc dan Dr. Cecep Ucu Rakhman., M.M.  

Kementerian Pariwisata dan Ekonomi Kreatif Republik Indonesia telah menetapkan 
bahwa semua pelaku usaha di bidang pariwisata termasuk perhotelan harus memiliki sertifikasi 
CHSE (Cleanliness, Health, Safety, and Environment Sustaibnability), sebagai salah satu 
upaya pemerintah dalam menjaga kesehatan masyarakat dan membangun citra perhotelan. 
Dengan memiliki Sertifikasi CHSE menunjukan bahwa produk dan pelayanan yang diberikan 
hotel sudah sesuai standar protokol CHSE dimana hal ini akan membuat tamu merasa aman 
dan nyaman saat menginap di hotel. Tujuan penelitian ini untuk meneliti pengaruh Sertifikasi 
CHSE terhadap citra dan keputusan menginap di hotel bintang empat Kota Bandung. Penelitian 
ini dilakukan menggunakan metode pendekatan kuantitatif yang melibatkan 220 tamu di hotel 
bintang empat Kota Bandung. Teknik pengambilan sampel yang digunakan adalah non 
probability sampling dengan teknik accidental sampling. Data yang didapatkan dianalisis 
dengan teknik SEM melalui aplikasi SmartPLS 3.0. Hasil yang didapatkan adalah sertifikasi 
CHSE berpengaruh positif terhadap citra dan keputusan menginap di hotel. Dengan demikian 
dapat diketahui hotel yang sudah memiliki sertifikasi CHSE akan memiliki citra yang semakin 
baik tamu dan berpengaruh pada keputusan menginap di hotel bintang empat di Kota Bandung. 

Kata Kunci : Protokol kesehatan, Sertifikasi CHSE, Citra hotel, dan Keputusan 
menginap.  



 

 

 
 

ABSTRACT 
 

Shofa Fithriturrohmi Yusuf, 201923848. The Effect Of CHSE (Cleanliness, Health, 
Safety And Environment Sustainability) Certification On Hotel Image And Decision To Stay 
At Four-Star Hotel, Bandung City. Under The Guidance Of Dr. Atang Sabur Safari, M.Sc 
and Dr. Cecep Ucu Rakhman., M.M.                     

The Ministry of Tourism and Creative Economy of the Republic of Indonesia has 
determined that all business actors in the tourism sector, including hotels, must have a CHSE 
(Cleanliness, Health, Safety, and Environment Sustainability) certification, as one of the 
government's efforts to maintain public health and build the hotel's image. Having a CHSE 
Certification shows that the products and services provided by the hotel are in accordance with 
the CHSE protocol standard where this will make guests feel safe and comfortable while 
staying at the hotel. The research aims to examine the effect of CHSE Certification on the 
image and decision to stay at a four-star hotel in Bandung. This study uses a quantitative 
approach involving 220 guests at four-star hotels in Bandung as a sample. The sampling 
technique used is non-probability sampling with accidental sampling technique. The data 
obtained were analyzed using SEM techniques through the SmartPLS 3.0 application. From 
the result of this study, it is known that CHSE certification has a positive effect on hotel image 
and the decision to stay Based on these results, The hotels that already have CHSE certification 
will have a better image and certainly affect the decision to stay at a four-star hotel in Bandung. 

Keywords: health protocol, CHSE certification, hotel image, and decision to stay.  
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