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ABSTRAKSI

Kawasan The Great Asia Africa Lembang merupakan kawasan wisata yang berdiri
sejak desember 2019 dan sempat ditutup pada Maret 2020 akibat pandemic Covid-
19. Walaupun terbilang sebentar, kawasan ini merupakan salah satu kawasan yang
meningkatkan tingkat kunjungan baik domestik maupun mancanegara khususnya
pada daerah Lembang. Sangat amat disayangkan kawasan ini harus melakukan
pembatasan pengunjung selama pandemi sebesar 30% sehingga kawasan ini harus
tetap memberikan kualitas pelayanan yang baik agar menciptakan kepuasan
wisatawan selama masa pandemic Covid-19. Penelitian ini bertujuan untuk menguji
pengaruh kepuasan wisatawan dan kualitas pelayanan terhadap kebijakan Adaptasi
Kebiasaan Baru (AKB) dengan menggunakan metode penghitungan Service Quality
(Servqual) dan Importance Performance Analysis (IPA) dengan pendekatan
kuantitatif. Partisipan dalam penelitian ini yaitu wisatawan yang pernah melakukan
kunjungan ke kawasan The Great Asia Africa selama masa pandemic. Hasil
penelitian menunjukan bahwa tingkat kepuasan wisatawan dan kualitas pelayanan

berpengaruh signifikan terhadap Adaptasi Kebiasaan Baru (AKB).

Kata Kunci : The Great Asia Africa, Kepuasan Wisatawan, Kualitas Pelayanan,

Adaptasi Kebiasaan Baru, Servqual
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ABSTRAKSI

The Great Asia Africa Lembang area is a tourist area that was established in
December 2019 and was closed in March 2020 due to the Covid-19 pandemic.
Although relatively short, this area is one area that increases the level of visits, both
domestic and foreign, especially in the Lembang area. It is very unfortunate that
this area has to limit visitors during the pandemic by 30% so that this area must
continue to provide good service quality in order to create tourist satisfaction during
the Covid-19 pandemic. This study aims to examine the effect of tourist satisfaction
and service quality on the New Habit Adaptation (AKB) policy by using the Service
Quality (Servqual) calculation method and Importance Performance Analysis (IPA)
with a quantitative approach. Participants in this study were tourists who had visited
The Great Asia Africa area during the pandemic. The results showed that the level
of tourist satisfaction and service quality had a significant effect on the Adaptation

of New Habits (AKB).

Keyword : Tourist Satisfaction, Service Quality, Adaptation of New Habits
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